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Abstract 

This master’s thesis explores who benefits from the 'Sharing Economy' model using 

the example of 'Airbnb' in selected districts of Porto and Lisbon. Academic research is 

increasingly criticizing and questioning the 'sharing' character of this online platform, as 

more and more professionalized listings are offered and mostly are available all year 

round. This work shows how much 'Sharing Economy' is actually contained in the Airbnb 

model, who the people are who practice this model and discusses this topic in the overall 

thematic field of 'touristification'. The empirical analysis is based on a mixed-method 

approach and uses qualitative and quantitative information from selected Airbnb profiles 

as a data basis. 

 

By applying various filters, it was found that the percentage of all Airbnb hosts in the 

case study areas that actually follow the 'Sharing Economy' model is 2.0% (26 hosts) in 

Porto and 8.8% (82 hosts) in Lisbon. A closer examination of these few remaining cases 

shows that they have, above all, increased social and cultural capital in relation to the 

local population, which confirms inequalities. In addition, the analysis also indicates an 

increased economic capital of these individuals, which is less significant than the social 

and cultural factors. 
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Chapter 1: Introduction 

The online platform 'Airbnb', which was founded in 2008, has experienced an 

enormous development in supply and demand in recent years. The increasing trend in the 

leisure tourism sector away from package tours and all-inclusive hotels towards more city 

trips and the search for a more 'authentic' travel experience is an additional positive factor 

in this development of Airbnb. The platform's CEO, Brian Chesky, explained in an 

interview from 2005 that the name of the website was originally 'Air bed and breakfast' 

and that the idea behind it was to temporarily share one's own home with other people for 

a price that was considerably lower than for example hotels (McCann 2015).  In addition, 

this model was based on the idea of an intensive contact between the guest and the host, 

who is automatically also a resident or 'local'. This idea of the founders of Airbnb is 

therefore in line with the concept of the so-called 'Sharing Economy' (SE), to which a 

number of other currently very successful companies (such as 'Uber' in the field of car 

sharing) can be assigned. However, due to the strong increase in demand of Airbnb 

accommodations, the 'sharing character' seems to be changing. The 'professionalization' 

of Airbnb, which is increasingly becoming a topic of the academic discussion, is also 

generating more critical voices from politics and the civilian population, which is also 

noticeable in the media coverage. Who are the people who rent accommodations through 

Airbnb? Do they all live in the houses themselves or are the accommodations just rented 

by the owners for offering them as Short-term rentals (STR’s) through Airbnb only? 

 

With this work I want to explore which people are actually still following the 'sharing 

model' of Airbnb in the way the founders imagined it at the beginning. The platform itself 

conveys the image that all people have the same opportunity to generate some extra 

income with Airbnb and thus benefit from the SE market – whether singles, couples, 

families, students, younger or older people. But is that really the case? Particularly in 

consideration of the increasing urbanization tendencies and scarcity of housing in many 

bigger cities, it seems relevant to examine how high the proportion of actual SE in the 

context of Airbnb really is and how many accommodations in turn are thus misused by 

professionalized structures and are no longer available to the residents of the respective 

city as 'normal' housing. 
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Based on my own motivation, I decided to examine the case of Portugal - more precisely 

the cities of Porto and Lisbon - in more detail with regard to this issue. As these two cities 

have become 'hotspots' for European city tourism in recent years, the supply and demand 

for Airbnb accommodations has also increased significantly. With the empirical part in 

this thesis I want to complement the already existing state of research on the described 

topic with a focus on the two cities Porto and Lisbon. Due to the strongly growing tourism 

structures in these cities I see an increased need for research here. Among other aspects, 

this research can reveal socio-spatial dynamics and transfer the findings gained into 

political recommendations for a future urban development (e.g. housing policy). In my 

research, I am particularly interested in the extent to which the concept of the SE using 

the example of Airbnb appears sustainable on a social level in terms of future urban 

development. This includes the question of the extent to which STRs and the SE 

contribute to or reinforce processes of gentrification and the displacement of certain 

population groups.  

 

1.1 RESEARCH AIMS AND RESEARCH QUESTIONS 

On the basis of the described circumstances and my own personal research interests, a 

total of four research questions are formulated to guide through the thesis. On the one 

hand, these questions are to be answered at the end of the work by comparing the 

information from the literature review and the results of an empirical analysis and on the 

other hand, they are to provide a more transparent structure of the thesis. The questions 

are formulated as follows: 

 

(1) What is ‘Sharing Economy’ and how can it be defined and characterized within 

the context of the online platform ‘Airbnb’? 

(2) How can socio-economic characteristics of Airbnb hosts be measured? 

(3) Which characteristics are important (or necessary) to benefit from the SE market 

as a host? 

(4) How can the population of the case study areas of Porto and Lisbon be described 

and (how) do their socio-demographic characteristics differ from those of the 

Sharing Economy Hosts (SEH)?  
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The aim of this work is to find answers to these questions and to examine them more 

closely in the context of the academic fields of 'tourism' and 'gentrification' studies. The 

main objective is to identify a process of urban development in selected districts that is 

related to and driven by the hosts operating SE there. In order to adequately answer the 

research questions and to identify a process, an intensive topic-related literature review 

will be combined with an empirical analysis using a mixed-method approach. More 

precisely, the empirical part of the work focuses on the methodological approach of the 

so-called 'Netnography', which is mostly applied in the context of social media research. 

In order to understand the SEH in the research areas as well as who they are, various 

comments, descriptions and images of accommodations from selected SEH profiles will 

be collected and evaluated on the Airbnb platform. These are mostly short statements 

within an online community, which can be compared to the concept of social media and 

suggests using the approach of 'Netnography' (also called 'Online Ethnography'). The data 

of the platform 'Inside Airbnb' will be used as the basis for this. 

 

1.2 STRUCTURE OF THE THESIS 

This thesis follows a certain structure, which aims to ensure the final answers to the 

research questions formulated above. Chapter 2 contains a theoretical access to the topics 

'Touristification', Airbnb and Sharing Economy. It describes and differentiates various 

research approaches and presents relevant studies and academic publications that are 

considered necessary for the further development of this thesis. First of all, it is intended 

to find out how short-term rentals (STR) and Airbnb can be limited to the concept of SE. 

In addition, this chapter will explore how socio-economic characteristics of individuals 

can be measured and which academic work has already been conducted in the context of 

the topic of this thesis and what it has revealed. The aim of chapter 3 is to contextualize 

the case study of this thesis in more detail. It justifies the spatial focus of this research on 

selected districts in Porto and Lisbon and identifies the research needs here. Academic 

publications will be used to describe recent developments in the case study areas, which 

are related to tourism and the rise of Airbnb, in order to better understand the dynamics 

here. In addition, the residents living in this area will be described in more detail using 

socio-demographic data. Chapter 4 focuses on the methodological approach. This 

includes the general research design and the explanation, selection and supplementation 

of the data material. In addition, the approach of 'Netnography' will be explained in more 
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detail here. The results of the empirical analysis are part of chapter 5 and are divided into 

a qualitative and a quantitative part. Chapter 6 compares the findings of chapters 2-5. The 

aim here is to answer the research questions raised at the beginning, taking into account 

the knowledge gained from the theory and the own empirical research. Finally, Chapter 

7 briefly reflects the entire work, highlights the key findings and points out limitations of 

the research carried out. 
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Chapter 2: Touristification, Airbnb and the 

Sharing Economy 

The aim of this chapter is now to present the topic-relevant findings obtained in 

the form of an extensive literature review and thus to understand the current state of 

research regarding the topic of this work. The structure of this chapter is to be divided 

into three main thematic blocks (Fig.1), which are based on each other and finally provide 

a transparent insight into the research question and its theoretical embedding. It seems to 

be relevant to examine "larger" thematic areas and developments (e.g. general tourism in 

European cities) in order to point out connections with regard to the research topic and to 

work out its necessity. 

The first thematic block will briefly discuss the 

concept of "touristification" and examine it in the 

context of Airbnb. In addition, it will be theoretically 

worked out why Portugal in general and the cities of 

Porto and Lisbon in particular play a special role here, 

from which the relevance of the present master thesis 

or its spatial orientation is derived. The following 

second part critically examines the concept of the 

"Sharing Economy" and how it can be transferred to the Airbnb platform. The aim of the 

final third part of this chapter is to understand the role of the hosts offering STR and being 

active in the SE. The question is to be answered which research approaches and findings 

already exist in this thematic field and where the present thesis can link to this research.  

The findings obtained through the literature review contribute substantially to the later 

elaboration of the methodology, analysis and discussion of the empirical part of this work. 

The aim of the literature review is, thus, to build a conceptual framework to guide the 

collection and analysis of the empirical material. For instance, various definitions from 

the literature are used in order to adequately select and organize the collected data later 

on. In addition, the findings from this chapter together with those from the case study 

(chapter 3) will serve as a reference for comparison with the results obtained from the 

data collection and analysis.  The focus is put on analyzing published academic articles 

Touristification & 
Airbnb

Airbnb as Sharing 
Economy 

Putting the hosts into 
focus

Figure 1: Main blocks of the 

literature-review 
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of relevance to the topic. In order to clarify the thematic embedding of the research 

question, however, basic literature is also referred to. 

2.1 TOURISTIFICATION AND AIRBNB    

In addition to the term "gentrification", which is already well established in research and 

is the subject of much debate, "touristification" is also increasingly becoming an issue. 

What is fundamentally meant by this is the increasing use of (mostly urban) spaces by 

tourists and the associated change in residential and commercial structures (Vollmer 

2018:66). As a short and basic definition, del Romero Renau (2018:1) describes 

touristification as follows: 

Touristification could be defined as a process, and the resulting state in a definite space, 

of relatively spontaneous, unplanned massive development of tourism, which leads to 

the transformation of this space into a tourism commodity itself 

 

While this topic can be divided into many fields of cause and effect, the following will 

focus on the interaction between the touristification and the increasing relevance of 

Airbnb. Through touristification in general and Airbnb in particular, new geographies of 

urban conflicts (del Romero Renau 2018) can be identified. Cocola-Gant describes that 

„the phenomenon of holiday rentals is becoming a central gentrification battlefront in 

several cities in both the North and the South“ (2016:1). In particular, the following 

sections highlight the role of the STR market in this process, which in recent years has 

been driven and dominated primarily by the Airbnb platform. 

 

2.1.1 Airbnb vs. hostels and hotels  

As a relatively new online platform, which has been active since 2008, Airbnb is the most 

frequently used peer-to-peer (P2P)1 platform for booking STR's (Zhang, Yan, and Zhao 

2017:4). However, it is controversial in current research whether P2P still applies to 

Airbnb's model, as an increasing professionalization of the platform can be noted (will be 

explained in more detail later), which is commercially organized and therefore contrary 

to the non-commercial P2P approach.  In general terms, the presumption can be made, 

“that Airbnb provides a viable, but imperfect, alternative for certain traditional types of 

 

 
1 Peer-to-peer (P2P) is a term which can be defined in its basic features as follows: „activity of obtaining, 

giving, or sharing the access to goods and services, coordinated through community-based online services“ 

(Hamari, Sjöklint, and Ukkonen 2016:1). 
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overnight accommodation” (Zervas, Proserpio, and Byers 2017:704). With the constant 

development of digital technologies, there seems to be a strong trend towards change in 

the use of holiday rentals. "Sharing and collaborative consumption" (Meleo, Romolini, 

and De Marco 2016:1) is on the rise and new opportunities are opening up for companies 

and especially for individuals (Meleo et al. 2016). This change in the structure of supply 

and demand indicates that the understanding of single individuals (hosts) is increasingly 

becoming the focus of research in this development, which implies new approaches and 

methods (see chapter 2.3). It seems important to note that the increasing demand for 

Airbnb in the field of touristically used accommodations opens up a wide range of 

questions and topics which seem to be of secondary importance to classic hotels or 

hostels. Among other aspects, questions arise as to how this development affects 

residential housing markets, which cities are particularly affected and which people 

(groups) actually benefit from this model (Crommelin, Troy, Martin, and Parkinson 

2018:5). Furthermore, this also raises the question of what influence political regulations 

have in this debate and how various (political) interests can be differentiated in this field 

as well as what political necessities arise in general. In the following, an overview is 

provided of how research is addressing the developments described and which 

approaches can be fundamentally identified to gain new findings. 

 

2.1.2 Quantitative vs. qualitative approaches  

Basically, in the field of research on Airbnb, it is noticeable that the majority of published 

scientific papers follow a quantitative approach. According to Guttentag (2019:818) of 

the studies on Airbnb published by the end of 2018, 61.5% were based on a quantitative 

approach and only 18.5% on a qualitative one. The remaining 20.0%, according to 

Guttentag, can be classified as literature- or review papers or mixed method approaches. 

The methodological approach used for each study depends on various factors and not 

least on the research question. For instance, the spatial scale (size of the study area and 

dimension of the case study) as well as a potential study group (guests, hosts, residents, 

etc.) is of importance. Below are some short examples: 

If, for instance, it is a case of (city-wide) supply analyses of Airbnb, quantitative 

approaches are generally used. In their study, Dudás et al. (2017), for example, analyzed 

the socio-economy of Airbnb in the entire area of New York City. Census data of the 

whole population was compared to the spatial distribution of Airbnb services and 
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statistically evaluated. Such a large-scale analysis suggests that it seems appropriate to 

use exclusively quantitative methods. However, if the thematic focus changes, the need 

to apply a different methodological approach becomes apparent.  For instance, Cheng and 

Foley (2018) examined the extent to which digital discrimination can be identified on 

Airbnb and how it can be described. They evaluated a total of 217 digital comments that 

referred to the policy with which the Airbnb platform wants to address discrimination. 

Based on this qualitative evaluation, the authors were able to carry out a stakeholder 

analysis, which resulted from this public discourse. There are also a large number of fields 

of application where a mixed-method approach proves to be effective. For instance, 

Belarmino et al. (2019) studied the key attributes of guests in the P2P sector with this 

approach to understand why these guests choose certain accommodations.  

 

2.1.3 Portugal as an important research-case 

In order to be more specific in terms of spatial aspects in relation to the subject of this 

work, the question of why Portugal in general, as a country, and Porto and Lisbon in 

particular, as cities, require special research in the field of tourism, touristification and 

the development of Airbnb, will be answered in this subchapter. 

The debate on gentrification and the growth of the sector of urban tourism has become an 

important field of politics in Portuguese cities (Carvalho et al. 2019). Not least, questions 

relating to the dealings with the STR market and Airbnb are on the agenda here. The main 

approach for explaining why tourism in general has developed into an important 

(economic) sector in recent years can be found in the Great Recession (2008-2014), which 

turned into a financial challenge for the Portuguese state (Sequera and Nofre 2019). As a 

result, new legislative initiatives and tax regulations have simplified and promoted the 

tourism and the touristification especially in several cities such as Porto and Lisbon 

(Sequera and Nofre 2019). These processes manifest spatially primarily in the historical 

centres and downtown areas of the cities and correlate strongly with the physical 

rehabilitation of buildings (Chamusca et al. 2019).  

These developments lead among other effects to an intensive "professionalization" of the 

use of Airbnb. According to Chamusca et al., in Porto “in May 2018, more than 15000 

Airbnb listings were owned by about 7,500 owners, with 20 of them exploiting more than 

30 Airbnb listings each” (2019:15). These numbers open up the question as to which 

people benefit from this STR market and whether or how this trend towards 
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professionalization will continue to grow in the future. In addition, it is about limited 

(potential) living space for the city residents, which is increasingly being misused for 

tourism purposes. These processes are also increasingly involving international and 

national investors, which further tightens this market (Mendes 2020). According to a 

study conducted by Cocola-Gant and Gago (2019), for instance, it can be seen that in the 

"Alfama" district of Lisbon, the majority of the properties offered through Airbnb are 

used as an financial investment. The term "buy-to-let investments" is used here to 

describe properties that are purchased exclusively for subletting via Airbnb and thus give 

rise to an own type of gentrification and displacement (Cocola-Gant and Gago 2019).  

The developments described concerning touristification and the STR market in general in 

Portugal and especially in Porto and Lisbon demonstrate the relevance of further research 

in the future.  Above all, specific research questions and small-scale approaches are 

needed to understand local dynamics.  

2.2 AIRBNB AS SHARING ECONOMY 

The very title of this thesis shows that the aim is not to analyze who benefits from Airbnb 

in general, but who benefits from the Sharing Economy (SE), which is made possible by 

Airbnb. For this reason, this chapter provides an overview of how the term SE can be 

academically classified and defined. As a result of the trend towards an intensified 

professionalization of Airbnb described above, the question arises, for instance, to what 

extent the term "sharing" of the SE is (still) appropriate. In addition, another aim is to 

present studies which have already dealt with the topic of SE in the STR market in order 

to have a sharpened understanding of the term SE for the further course of this work, on 

which the empirical part can be based. It is therefore first necessary to find out what is 

meant by the term SE in order to be able to analyse who benefits from it in the case of 

Airbnb. 

2.2.1 Defining “Sharing Economy” 

In general, the term SE seems to be very abstract at first. Definitions are very diverse and 

also depending on the field of application. The following words were found by Andreotti 

et al. (2017:2) to describe the basic characteristics of SE: 

a reciprocal exchange process, whereby individuals share their personal goods with 

others for use through a digital platform 
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It can be seen from this definition that the authors already assign the concept of the SE 

the characteristic of digital communication. The term itself, however, first of all suggests 

a way of doing business that implies a certain social consumption. SE is often also 

associated with "collaborative consumption" (CC). Hamari et al. (2016:1) define this CC 

in a similar way: 

the peer-to-peer-based activity of obtaining, giving, or sharing the access to goods and 

services, coordinated through community-based online services 

In short it can be summarized that the SE appears as a part of the CC (Grybaitė and 

Stankevičienė 2016). However, in order to be more precise with regard to the specific 

research in this work, the SE needs to be explained more specifically with regard to STRs. 

This cannot be summarized in a short definition but needs to be discussed in greater depth. 

Phua (2019:3) describes the challenge of concretising the term SE with a focus on Airbnb 

as: 

The notion of Airbnb being part of sharing economy is questionable, particularly with 

increasing popularity, as the goals of both guests and hosts involve both cost-savings 

and profit earning 

 

It can therefore be concluded that through an increasing of the already described 

professionalization and market orientation, the understanding and usage behaviour of 

Airbnb as an SE is changing. In addition, the question arises how users (both guests and 

hosts) can be characterized and what conditions must be fulfilled in order to be classified 

as users of the SE. 

 

2.2.2 The type of listing(s) as an indicator for Sharing Economy  

The word "sharing" implies that the parties involved (in this case hosts and guests) 

temporarily share a certain good, as it is not fully utilised in its original use (Schor 2017). 

In the case of Airbnb, this commodity thus refers to accommodations offered which are 

not fully utilised in their original use and can therefore be rented out. The focus is 

therefore on accommodations (or parts of them) for which the main use is living space 

for residents. In this way, SEH can be identified, which Semi and Tonetta (2020), due to 

their rarity compared to professional Airbnb hosts, also call as "marginal hosts". More 

precisely, the following characteristics of the listings can be taken into account: 

The type of housing unit (property) that is rented out provides necessary information on 

whether certain listings are SE or not. This approach was also used for example by Dogru 

et al. (2020) in a study to examine the amount of SE within all Airbnb listings in the 
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United States.  Furthermore, it can be assumed that shared and private rooms can be rented 

out all year long and still be SE (in this case, the SEH can theoretically continue to live 

in the accommodation). Entire homes, on the other hand, have to be considered under a 

special time-aspect: if this type of accommodation is offered, the SEH cannot live there 

during the rental period anymore (main utilization not possible). For instance, the average 

number of days of holiday in Portugal is 32 (Statista 2017). During this time an entire 

home could be rented out without being a professional case (e.g. while the host is on 

holiday in another city or country). At the same time, it can be assumed that listings of 

entire homes that exceed this availability (in days per year) are most likely not SE but 

professionalized cases. Some cities have already established this rule as a legal 

requirement, while the maximum number of nights per year for entire homes has, for 

example, been limited to 30 in Portland and 28 in Toronto (Ključnikov, Krajčík, and 

Vincúrová 2018). Another relevant criterion for identifying SE cases on Airbnb is the 

number of listings which are provided by the same host (Dogru et al. 2020). In case a host 

has more than one listing ("multi-unit host"), a professionalized case can be assumed. The 

degree of professionalization can therefore be seen in the number of listings per host 

(Dogru et al. 2020). It should be noted that hotels and hostels are also increasingly using 

Airbnb as a platform to extend their reach (Koh and King 2017). These obviously 

commercially oriented providers do not belong to the SE, even if they only offer single 

and shared rooms. All these described criteria for identifying the SE and the hosts that 

operate it on Airbnb form the basis for the empirical part of this thesis. In the following, 

a short overview of the findings regarding the SE-amount on Airbnb will be given, which 

have already been obtained through various studies: 

 

The aforementioned study by Dogru et al. (2020) found that in the United States "the 

majority of Airbnb supply consists of entire homes [... and] 71% of Airbnb's revenues 

were generated by multi-unit hosts" (Dogru et al. 2020:2). It can therefore be concluded 

that the proportion of SE in this case is rather low. What the authors do not consider in 

their paper is the availability of (entire) homes (in days per year). The approach refers 

more to the analysis of economic factors such as the revenue of the listed 

accommodations. Nevertheless, the study provides a tendency regarding the SE-amount, 

which can be used as a comparison for the results of the empirical part of this work. 

Within the European context, a paper by Ključnikov et al. (2018) can also be highlighted. 

In this case, the implementation of SE aspects at Airbnb in the Czech Republic was 
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examined. On the one hand, it was found that "80% of the real estate units offered through 

the Airbnb platform do not represent the case of the usual sharing economy" (Ključnikov 

et al. 2018:126). In terms of the availability of the examined listings per year, the authors 

also found that 47.95% of the analyzed accommodations exceed an availability of 30 

nights per year (Ključnikov et al. 2018). Referring to the case study of the city of Porto, 

Chamusca et al. (2019) criticise in their paper that Airbnb is mostly described as SE. 

Without giving exact numbers, they talk about mostly professionalized cases in Porto, 

which function as "de facto hotels" (Chamusca et al. 2019:3).   

 

2.2.3 Sharing Economy as “live like a local”? 

If it is now assumed that the criteria described above enables the actual cases of SE at 

Airbnb to be identified, this also means that the hosts using the 'original' model of Airbnb 

will be identified. The original model describes the "live like a local" approach with which 

Airbnb established itself in the beginning. To illustrate this philosophy an online blog of 

Airbnb can be mentioned. With statements like the following the founders (Airbnb 2014) 

describe the original intentions of the platform:  

In 2007, Joe and I opened our home up to the first Airbnb guests. They booked a place to 

stay, but they ended up with something more than just an airbed at a slightly messy 

apartment. They learned our favorite places to grab coffee, ate the best tacos in the city, 

and had friends to hang out with whenever they wanted. They were thousands of miles 

from where they lived, and yet they felt right at home 

 

The fact that this approach can still be applied to the majority of Airbnb listings can be 

questioned by the results of the various studies described above. Paulauskaite et al. (2017) 

examined in their paper this interface between the SE and "live like a local". Interviews 

with various guests of different nationalities and age groups served as the basis for this 

study. One of the core findings was that "the connection made with the host leads to a 

more personal and companionable experience, sparking feelings of familiarity and 

sociability" (Paulauskaite et al. 2017:625). The host therefore has an important role to 

play in the SE. Furthermore, Paulauskaite et al. emphasize the importance of the initial 

contact between the host and the guest, which requires good communication (politeness, 

linguistic ability, etc.).  In addition, the authors found with this study that "activities such 

as cooking or sharing a breakfast with their host had a positive influence on tourists' 

perceptions of authentic lived experiences" (Paulauskaite et al. 2017:626). Leisure time 

that hosts spend with their guests seems to be an important element of the SE. At the same 
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time, the authors conclude by appealing to future research to investigate to what extent 

the users of the SE are rather extroverted personalities - Who uses the SE and who benefits 

from it? 

A further exemplary study, which has examined the SE in more depth in the field of 

Airbnb, is a work of Roelofsen (2018). Using an (auto)ethnographic approach, various 

findings were obtained on the characteristics of the SE in the field of Airbnb in Sofia, 

Bulgaria. More precisely, the focus here was put on the term ‘home’ and how hosts and 

guests actually practice it. The study provides information necessary for the elaboration 

of this thesis to understand what characteristics hosts and guests possess and use to 

practice SE. Roelofsen, for instance,  refers to a "digital social capital" (2018:30), which 

hosts and guests gain through their (positive) reviews of past Airbnb usage and thus 

increase the chances of rebooking. There therefore seems to be (social) criteria which 

both hosts and guests have to meet in order to participate in the SE market. Roelofsen 

further reports that "several hosts explicitly mentioned that they only accepted booking 

requests from people who reflected their preferences in terms of gender, class, age, 

sexuality, religion and ‘race’" (Roelofsen 2018:30). So, it can be excluded that all people 

can benefit equally from the SE. With reference to the results which the author was able 

to find out specifically about the hosts (or about their socio-economic and cultural 

capital), Chapter 2.3.2 will again address this issue.  

Another study will be mentioned first, which clarifies the link between Airbnb and the 

SE. In this paper published by Ladegaard (2018), the author focuses on the interaction 

between the SEH and the guests. The data-basis for this paper were the experiences of 43 

hosts conducted by interviews. It is therefore a one-sided view, in which the guests 

themselves were not included. One of the main findings of the study was that host and 

guest are looking for new experiences, but still only accept a certain difference between 

their own socio-economic or cultural capital and the other (see also Roelofsen 2018). 

Ladegaard (2018:396) describes this as follows: 

Familiarity and difference seem contrary, but the periphery of each one of them overlap 

like a Venn diagram, and the ideal-typical guest to the hosts is a hybrid – she or he is 

different, but also familiar. She or he is ‘comfortably exotic’ 

As a solution to this selective behaviour of guests and hosts towards a better ‘mix’ of the 

two parties in terms of their socio-economic and cultural capital, Ladegaard suggests a 

regulation of the booking process "to make it harder for hosts to identify [for example] 
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the race and location of potential guests" (2018:396).  This can also be applied to various 

other (in the profile visible) characteristics. It can be assumed that this selective behaviour 

is also practised on the side of guests when searching for hosts.  

 

A basic overview of what is meant by ‘touristification’, the role of Airbnb in this process 

and how the term ‘SE’ can be described in the context of Airbnb was created. This 

fundamental understanding of the topic seems to be useful for the further course of this 

thesis. The fact that not all people benefit equally from the SE has already been explained 

by mentioning various studies. The aim of the following chapter is to focus specifically 

on the SEH in the context of Airbnb and how they can be characterized.   
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2.3 PUTTING THE HOSTS INTO FOCUS  

The title of the thesis makes clear that (potential) socio-economic inequalities in the SE 

should be identified. The question of who benefits in the case of Airbnb refers to the hosts 

(or more precisely the SEH). Guests also ‘benefit’ to a certain extent, but these will not 

be further investigated in the course of this work. The later empirical part will therefore 

attempt to analyze and characterize the SEH in the case study area. Which approaches 

can be applied for this (from a social science perspective) and which results the research 

in this thematic field has already found out will be the focus of this chapter. 

The investigation of the SEH is particularly important as they actually still live in the 

rented accommodations and in many cases interact directly with the guests instead of just 

sending a door and WIFI code and directions via e-mail (Bates et al. 2019).  

Understanding who profits from the SE therefore means "to understand the [...] Airbnb 

hosts' lives, especially with regard to gender, age, class, family status, other employment 

and their own housing status" (Bates et al. 2019:430).  In addition, information on 

economic and cultural capital can sharpen this understanding. Furthermore, in most cases 

the SEH are also residents of the city or district in question. This in turn means that the 

SEH can be seen as part of the population group living in a particular district. Thus, if 

socio-economic and cultural characteristics of the SEH are known, they can be compared 

with a certain total population and (potential) inequalities can be identified. 

The content of this chapter follows a certain structure, which will be explained shortly. 

The first thematic block addresses the question of how individuals have different forms 

of (economic, social and cultural) capital and how this can be measured. The concept of 

‘capital’, which was mainly developed by the French sociologist Pierre Bourdieu to 

describe individuals and their ‘place’ in society, will be used as a basis for this. This 

theory will be supplemented by further approaches which will also be used in the later 

empirical part of this thesis. The second main thematic block will be characterized by a 

selection of different studies and their results, which have already been undertaken with 

regard to SEH and the ‘measurement’ of their socio-economic and cultural capital.  
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2.3.1 Measuring the capital of the SEH 

In order to understand, on the one hand, the structure and functioning of society and, on 

the other hand, the embedding of single individuals in society, it seems necessary to 

reflect on the concept of capital in all its entirety (Bourdieu in Bauer, Bittlingmayer, and 

Scherr 2012:230). Bourdieu here distances himself clearly from a reduction to only 

economic circumstances of the human beings and thus distances from the classical theory 

of ‘human capital’ reducing people to their economic value such as the theory of Adam 

Smith (Spengler 1977). Bourdieu therefore describes it as follows (1986:280): 

It is in fact impossible to account for the structure and functioning of the social world 

unless one reintroduces capital in all its forms and not solely in the one form recognized 

by economic theory 

This theory also finds wide recognition in the thematic field of various spatial sciences 

and tourism studies (e.g. Heimtun 2007; Wu, Zhang, and Waley 2017). Population 

developments on different scales and changes in the population structure (e.g. at a district 

scale) can thus be measured sociologically. To classify individuals and social groups, 

Bourdieu divides the concept of capital into four different types of capital. Fig. 2, based 

on Pret et al. (2016:4), illustrates this division. 

 

Figure 2: Bourdieu's forms of capital / Source: Pret et al. 2016:4 

It should first be mentioned that the symbolic capital has a special role in Bourdieu's 

model. It can only be acquired through the other three types of capital and provides (e.g. 

through prestige and awards) the respective (symbolic) position in society (Bourdieu 

1986). Furthermore, this sort of capital can be used by individuals or groups to transform 

the other types of capital into one another (Bourdieu 1986). The symbolic capital appears 
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to be of secondary importance for the empirical part of this thesis, which is why the 

economic, cultural and social capital will be explained in more detail below. 

Economic Capital 

Basically, this includes those characteristics which can be described directly or indirectly 

as a financial advantage for an individual (Bourdieu 1986). In relation to the SEH, which 

will be examined later, some specific characteristics can be derived in particular: On the 

one hand, the focus is on general material possessions which can reflect the economic 

capital of the SEH. Especially the apartments or houses that are inhabited are of particular 

importance in this context. Bridge (2006), for example, found out in a study that people 

who move to a new district and have a higher economic capital tend to spend it on 

upgrading their housing. Furthermore, the question of how hosts modify their 

accommodations for guests (and have the financial capacity to do so) has already been 

examined in more detail by Borm (2017). Exemplary characteristics can be the condition 

of the house, the equipment (e.g. furniture) or the size of the accommodation. As 

Bourdieu assumes that everything that can be directly transformed into money can be 

assigned to economic capital, the SEH's leisure time is also considered an economic 

variable in this work. He or she can spend this free time, for example, on guests and thus 

increase the service (and economic efficiency). Another aspect of economic capital with 

regard to the SEH study is the occupational status or academic background. According to 

Bourdieu (1986), the types of capital cannot be separated from one another, but rather 

overlap or even interact with one another. He locates the degree of education (unlike e.g. 

Karl Marx) mainly in the area of cultural capital, whereby intersections with economic 

capital can also be identified (Desan 2013). For the present study, the allocation to 

economic capital is considered to be useful for characterizing the SEH. "Airbnb [...] has 

promoted itself as helping middle-class residents to gain and retain a foothold in 

expensive housing markets" (Crommelin, Troy, Martin, and Pettit 2018:1). One aspect of 

assigning individuals to such a social "class" like the middle-class consists of their 

academic education and is therefore considered an economic variable in the context of 

the research question of this thesis.  

In general, it can be summarized that Bourdieu understands economic capital to be all 

(material) things that can be directly converted into money - i.e. mainly goods.  In the 

later methodology part of this thesis I will try to implement this. However, the limited 

information available on the SEH's material goods requires minor modifications in the 
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application of this capital group (as described above with the academic background of the 

SEH).  

Cultural Capital 

The form of this type of capital described in a very differentiated way by Bourdieu 

(Bourdieu 1986) is to be reduced in the following to the characteristics that seem relevant 

for the later development of the empirical part of this work. He distinguishes 

fundamentally between three forms of cultural capital: the embodied state (e.g. passed on 

through family education), the objectified state (cultural goods) and the institutionalized 

state (e.g. official diplomas and certificates) (Bourdieu 1986). While the embodied state 

of the cultural capital of the SEH is difficult to measure and the institutionalized state, as 

described above, is allocated more to economic capital in this thesis, the focus of the 

measurement of cultural capital here lies on the objectified state. Objectified cultural 

capital can be defined as all goods that are used by an individual and indicate a particular 

cultural activity. Books in an apartment can be mentioned here as a suitable example. 

Fismen et al. described in a study that "books represent an objectivized form of cultural 

capital, and number of books in the family has previously been used as an indicator of 

cultural capital in several inequality studies" (Fismen, Samdal, and Torsheim 2012:3). All 

three types of a person's cultural capital described above can be derived from the 

possession of books. Goulding (2008:235) summarizes this as follows: 

Reading works of literature (objectified cultural capital), for example, can assist an 

individual to acquire linguistic skill and cultural knowledge (embodied cultural capital) 

which, in turn, facilitates the acquisition of qualifications (institutionalized cultural 

capital) 

 

Bourdieu (1986) also mentions paintings or musical instruments as classic examples of 

the objectification of cultural capital. Although both objects also have an economic worth, 

they also provide information about the owner's cultural interest in art or music. With 

regard to the later investigation of the SEH, the cultural capital can be derived from such 

characteristics (e.g. through the host's own statements or pictures of the accommodation). 

However, these objectified cultural goods do not necessarily have to be material but can 

also appear immaterial. One example for this is the travel behaviour of individuals. In this 

case, people consciously decide to transform their economic capital into cultural capital. 

Frändberg refers, for example, to various studies and identifies the following connections 

between travel behaviour and cultural capital (2009:652): 
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Long-distance leisure mobility, in particular, plays a role in how cultural capital is created, 

used, and communicated. Foreign travel can be seen as one form of cultural consumption 

with which we signal taste, lifestyle, and values to our social environment 

 

Social Capital 

Fundamentally speaking, Bourdieu (1986) defines this type of capital as the belonging of 

individuals to other individuals and to groups. If this is now substantiated and applied to 

the context of the topic of this thesis, the following findings can be highlighted: 

According to Bourdieu, social capital (in this case of the SEH) can basically be derived 

from the integration of individuals into ‘networks’. “The members of the network can 

subjectively feel gratitude, respect, or friendship; the relationship can also be formalized 

as juridical rights and obligations” (2005:494). Circles of friends, family relationships but 

also ‘business’ networks can be included here. With such specific formations of networks 

Bourdieu (Bourdieu 1986) speaks of "social fields". McElroy et al. also supplement the 

criteria for the membership of these fields with the following characteristics: "trust, 

beliefs, norms [and] rules" (2006:131). These parameters in turn imply a certain 

socialization of the respective individual, communication skills and interaction with other 

‘group’ members. The family status as well as the type of communication and the degree 

of interaction with different people of the SEH can be examined. In this way, information 

on the social capital of the SEH can be extracted. Especially communication and 

interaction skills are highly relevant for measuring and understanding the social capital 

of individuals (Falk and Kilpatrick 2000). In this, as in other types of capital, there are a 

number of characteristics that cannot be assigned to one capital group only, but merge 

with others. Speaking languages, for instance, is one such characteristic. On an 

‘educational level’, language can be assigned to cultural capital, but on a ‘communication 

level’ it can also be assigned to social capital. With reference to this work, it is therefore 

appropriate to consider the "language [spoken by the SEH] in its socio-cultural context" 

(Lavandera 1988:1) in order to better characterize them. Social capital is also closely 

related to economic capital. Thomä et al. (2014:2) describe this interaction as follows: 

Current research focuses on an economic or quasi-economic understanding of social 

capital and seeks to expand this notion to an economized view of social relations in 

general. Economic theory has discovered social relations as an economic resource and 

has “capitalized” on this discovery by studying these relations with economic methods. 
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According to Bourdieu (1986), the ‘possession’ of social capital makes it easier to belong 

to or be accepted into a particular group (knowing and acknowledging). It can therefore 

be used by individuals to maintain or increase their personal status within the society 

(Bourdieu 1986). 

2.3.2 Recent research on the capital of SEH 

It now seems necessary to work out and summarize an overview of various studies, which 

have already dealt in more detail with the question of how the (socio-economic) host 

structure can be described in the SE field. This seems particularly relevant for a later 

comparison with the findings gained from the empirical part of this work and to identify 

potential research gaps. Furthermore, parts of certain studies should be highlighted, which 

may have only marginally dealt with the research question of this thesis, but which 

nevertheless provide helpful information for the further course of this work. It could be 

recognized that there are no studies yet which pursue an identical research question as the 

one of this thesis, but nevertheless parallels in content can be found in different 

publications which can provide a more transparent picture of the general state of research.  

 

The “Superhost” and performing “home” 

Roelofsen and Minca (2018) carried out a specific study on how SE influences the way 

people travel, hospitality and the concept of "home" (based on the perspective of hosts 

and guests), using Airbnb as an example. Methodologically, 17 in-depth interviews with 

guests and hosts (in various European cities) were conducted for this study. In addition, 

the authors hosted guests themselves and were also in the role of guests. The hosts play a 

decisive role here, as they provide the accommodation, adapt it to the needs of the guests 

if necessary and interact with the guests. More concretely, the authors address the 

question of how a "Superhost" can be characterized. On the one hand this term is already 

used by Airbnb itself to describe "successful" hosts2, on the other hand Roelofsen and 

Minca (2018:170) define it themselves as follows: 

The “Superhost” – the champion of the Airbnb world of hospitality – is [...] constructed 

as a biopolitical horizon. That is, the incarnation, identified via the algorithms of that 

 

 
2 On their website, Airbnb (2020) describes the Superhosts as „experienced hosts who provide a shining 

example for other hosts, and extraordinary experiences for their guests“. Airbnb does not address the fact 

that these hosts could be professionalized users instead of practicing the "classic" SE here. 
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specific platform, of all the qualities requested to succeed and emerge in Airbnb’s global 

community of hospitality 

 

The authors find that Airbnb is increasingly about ‘self-staging’ by the hosts for 

impressing and finding new guests. Furthermore, they describe that “the hosts, in 

particular, are somewhat expected to act as local cultural mediators, read the local 

landscape for their guests, impersonate the typical ‘local resident’ ” (Roelofsen and Minca 

2018:173). The rating system of Airbnb sets the standards for a ‘good’ host. Here, among 

other factors, the cleanliness of the accommodation provided plays an important role. In 

summary, the result is a rating system “that expects hosts to be apt, hygienic, attentive, 

clear, available, and ’authentic’” (Roelofsen and Minca 2018:176). Hosts do not have to 

meet these standards (by becoming a "Superhost"), but in this case they are better 

regarded by the community than other hosts and therefore have more opportunities to 

benefit from Airbnb. "The Superhost thus represents the most qualified 'bio' in this global 

community of hospitality" (Roelofsen and Minca 2018:179). The number and kind of 

hosts that benefit from Airbnb as an SE is thus strongly limited and is significantly 

regulated by Airbnb. 

This can be followed by a further paper from Roelofsen (2018), in which she describes in 

more detail the characteristics of the hosts which, according to the results of her study, 

primarily benefit from the SE at Airbnb. Using an (auto)ethnographic approach, she 

investigated how hosts and guests practice "home" in Sofia, Bulgaria. With reference to 

the hosts who have accepted her as a guest, Roelofsen (2018:30) identifies the following 

characteristics: 

With few exceptions, my hosts were white, middle-class highly educated Bulgarians who 

resided in Sofia and used the platform for their own travel endeavours. Except for Anne, 

all of my hosts spoke English, were (highly) mobile and to (some degree) open to cultural 

difference. They also used the platform to increase their earnings rather than relying on 

Airbnb for a sole income. This attests to other studies on the sharing economies of tourism 

as exclusive marketplaces for cosmopolitan citizens 

 

With these insights, she shows a specific pattern of which kind of people benefit from the 

SE market in her case study. Furthermore, she could observe that some hosts "went so far 

as to [...] 'erase' themselves from shared spaces [...] and provided the visitors with a sense 

of being in a 'private' home" (Roelofsen 2018:37). This behaviour implies a certain sense 

of privacy for the guests and a certain degree of respect and politeness. These 

characteristics can be attributed to the social capital of the SEH. Furthermore, she finds 
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that the hosts she has studied tend to prepare (materially or immaterially) for their guests 

rather than expecting guests to adapt to local cultural and material conditions (Roelofsen 

2018). On the one hand, it can be seen that the hosts open up or adapt to new cultures, 

which can be attributed to their cultural capital. On the other hand, material preparation 

for the visitors' stay (e.g. modification of the accommodation or the preparation of various 

accessories) provides information about the host's financial expenditures (economic 

capital). 

Hosts and their “cosmopolitan capital” 

The study by Ladegaard (2018), which has already been explained in the main points 

regarding the SE above, will be highlighted again here with special focus on the results 

regarding the capital of the 47 hosts interviewed. As in the empirical part of this thesis, 

the study emphasized the importance of examining the SEH and excluding 

professionalized cases from the analysis. Primarily the author finds that the SEH have an 

increased cultural capital and therefore internalized an enhanced openness towards new 

cultures. He emphasizes that this ‘openness’ is limited and that the hosts strive for a 

personal balance between the ‘new’ and the ‘familiar’. Ladegaard calls this 'cosmopolitan 

capital', which he describes (on the basis of Bourdieu's work) as a "particular blend of 

social and cultural capital" (2018:384). In his cosmopolitan approach, he does not address 

the economic capital of the SEH directly, but it can be derived from the educational level 

described later. Particularly in an increasingly globalizing world (increasing interaction 

between individuals of different nationalities) he describes social capital as an important 

characteristic of hosts, especially as this "cannot be gained through consumption, unlike 

cultural capital" (2018:384). Ladegaard found out that most hosts have such a high level 

of social capital through various practices and interactions described by them in the 

interviews. One example is the ‘friendship’ or private interaction between guest and host, 

which goes beyond a strictly ‘business’ relationship. He (2018:392) points out a strong 

social behaviour of the SEH: 

 

[The hosts] have in some way expanded their social networks and thus the potential and 

actual resources that they have access to. Even Emilio, who stated that he does not want 

to interact with his guests, has stayed in touch with some former guests. He has shared 

several meals with two guests, went to a play with a third, and talks ‘a lot’ with a fourth. 

Others make deliberate efforts to get to know their guests. [...] the majority of the hosts 

[...] enjoy the social aspects of hosting, and have established weak ties with a small 

minority of their guests 
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In addition to these ‘cosmopolitan’ aspects, Ladegaard (2018:385) identified further basic 

characteristics to characterize the hosts: 

The participants […] were aged 21-36 (mean age 28.85). Thirty of the participants were 

white, the remaining 13 were black, Hispanic, Middle Eastern and Asian. I […] ended up 

with a highly educated sample. Sixteen of the participants had graduate degrees, and 22 

had completed or were in the process of obtaining a four-year bachelor’s. Four had two-

year associates degrees, and one had ‘high school’ as his highest education level 

completed  

 

In most cases, these characteristics of the SEH coincide with the findings of the studies 

described above. As European but also US-American cities were examined, it seems that 

the (socio-economic) patterns of SEH are not linked to local circumstances. 

 

Embodied Labour of Host and Home 

In a paper by Bates et al. (2019), the Airbnb platform as an employer for hosts was 

investigated on the basis of interviews. The authors fundamentally note that above all 

classic SE cases are associated with a particular degree of temporal, physical and 

psychological strain. "Not only through hours of labour placed directly into hosting, but 

also through the loss of the home as a genuinely private, personal space" (Bates et al. 

2019:429). According to Bates et al., this burden can be caused by a lack of 

professionalization (e.g. no additional cleaner, host has limited free time, etc.). SEH seem 

to have to spend more time preparing the stay for the guests and usually work in a 

"normal" job for which they have to spend additional time.  One of the aims of  Bates et 

al. is to find out, which SEH actually accept this "burden" and participate in the SE. Based 

on the results of their interviews, the authors (2019:430) make the following statement in 

this respect: 

Being able to maintain a full Airbnb schedule requires a combination of flexible and part-

time employment, the shifting about and even skipping of paid work, and drawing 

extensively on favours and social capital from family and friends. (At the same time, it is 

never, on its own, sufficient to make a living.) Emotional and social labour – 

performances of friendliness, hospitality, cleanliness, homeliness, authenticity, elegance 

and constant availability – are also crucial to maintaining good reviews and thus being 

able to continue to draw visitors 

 

This summary of the "perfect" SEH suggests that many people do not or only partially 

fulfil these characteristics and are thus to a certain extent excluded from this specific SE 

market or have less opportunity to benefit from it. The SEH is described here as an "all-
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round talent", which has an increased social, cultural and economic capital. In addition, 

Bates et al. (2019) note that the general majority of SEH  is female. According to the 

authors, this can be justified by the social role of women with regard to domestic work 

practices and the disadvantages on the general labour market.  "Women are both socially 

inclined to provide more embodied labour and are also held to higher standards in its 

provision by guests. Women are also more likely to be rent stressed, thanks to lower 

average incomes and over representation in precarious labour" (Bates et al. 2019:430). In 

addition, the authors mention the size and equipment of the accommodation as an decisive 

information on whether a person is eligible as a SEH or not.   

 

SEH as “Marginal Hosts” 

Semi and Tonetta (2020) point out in a paper that studies and investigations on SEH 

(which the authors call "marginal hosts") are underrepresented in academic research on 

STR's. Based on this finding, the authors analyzed in their study how these "marginal 

hosts" differ from the professionalized cases or how they can be characterized in general. 

Here, too, the question of who benefits from the SE at Airbnb is examined. As already 

described in Chapter 2.2.2, Semi and Tonetta select the professionalized cases of those 

who operate SE on the basis of various details of the individual listings (e.g. type of 

accommodation, availability per year, etc.). The study explores the specifications and 

narratives of SEH or "marginal hosts" on a neighbourhood level and on the basis of in-

depth interviews. Spatially, the authors focus on the Italian city of Turin, where "more 

than 5000 listings appeared on Airbnb between 2011 and 2019 [...] [and] in 2018, tourist 

arrivals reached 1.9 million, and in the same period Turin ranked tenth within Italian cities 

in terms of tourist stays" (Semi and Tonetta 2020:7). This tourism-driven development 

shows the need for Semi and Tonetta to investigate who benefits from this development 

in the non-professional sector. In the specific relation to the characterization of the SEH, 

the authors elaborated some findings that seem particularly relevant for this thesis. Based 

on the approach of the "place entrepreneurs typology" (Logan and Molotch 1987) they 

divided the marginal suppliers into two types with regard to their narratives: 

 

(1) The serendipitous hosts: This refers to people who have gained the opportunity to 

become active in the SE through serendipitous events. Examples of this are "private 

events such as separation or the inheritance of a property" (Semi and Tonetta 

2020:10). In addition, the authors define three further subcategories within this host 
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group: a.) the converts (people with 'turning points' in the live; e.g. a free room to 

rent because a child has moved out), b.) the managers (people managing the check-

in etc. for others) and c.) the integrators (people who just want to earn 'extra money' 

e.g. for travel etc. but actually earn enough in their full-time job to finance their 

standard of living).    

With regard to the types of capital according to Bourdieu (1986) already described in 

chapter 2.3.1, various similarities can be identified in this defined host group. For 

instance, inherited accommodations can be counted as part of a host's economic capital. 

Information on the fact that a child has moved out and thus a room is available for rent 

via Airbnb provides information on the host's family status and thus, up to a certain point, 

also on the social capital. Hosts who state that they use the money they earn through 

Airbnb exclusively to finance their private travel also reveal information about their 

cultural capital. In contrast to the previously mentioned approaches to differentiate SEH 

from professionalized hosts, the 'marginal hosts' differ considerably according to Semi 

and Tonetta. A group of hosts is included which would not be classified as “usual” SEH 

under the previous approaches: 

 

(2) The active hosts: This group includes hosts who "profited from digital platforms in 

order to improve their condition after buying real estate" (Semi and Tonetta 2020:13). 

Here, too, the authors distinguish between two sub-categories: a.) the re-investors 

(people who have experienced financial hardship as a result of, for instance, the 

financial crisis or other changes in the course of their lives and have chosen STR's as 

their new working environment) and b.) the investors (people who are able to convert 

a property into STR, for instance in order to overcome a crisis-prone life situation. 

As an example, the authors mention "Silvia and Franco, both highly educated young 

adults in their thirties who failed to find jobs in line with their educational attainments 

in Turin, decided to turn an inherited attic into a holiday rental activity" (Semi and 

Tonetta 2020:14)). This phenomenon can be described as intergenerational and 

depends on the inheritance structure of the real estate.  

 

Considering the group of 'active hosts' in the context of Bourdieu's concept of capital, an 

increased economic capital of the hosts can be identified. This can be explained by the 

real estate that the hosts already owned or inherited before the STR market was used by 

them. The terms 'SEH' and 'marginal hosts' cannot be directly equated. Especially 'active 
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hosts' do not belong to the category of the 'classic' SE as it was mentioned earlier in this 

work, but rather to the professionalized cases. However, Semi and Tonetta show that there 

are different ways to distinguish hosts. In their approach they leave out the actors on the 

basis of their operational level (international, national, local). They select the type of hosts 

on a local level and use it to understand who (locally) benefits from the SE. Although this 

approach is not identical with the question posed in this thesis, it does provide important 

information regarding the SE in the field of STR-markets on a procedural level.  

 

2.4 CONCLUSION ON THE LITERATURE REVIEW 

The literature review has shown that the increasing 'touristification' in urban areas in 

general, as well as the rise of holiday rentals provided through Airbnb, will require 

intensive future scientific monitoring. In particular, the question of who will benefit in 

the future and is benefitting from this development at the moment is becoming 

increasingly important. The proportion of people who actually still follow the 'original' 

approach of the SE is decreasing as a result of the increasing professionalization of STR’s. 

The remaining SE-market is limited to a small circle of people who benefit from it. 

(Socio-economic) inequalities within the host structure have already been confirmed by 

various authors. SEH generally tend to have an increased capital (of the types defined by 

Bourdieu). In the studies described, this is expressed, for example, by high educational 

degrees, language skills, cultural openness or material possessions such as real estate. It 

seems that these aspects or characteristics of SEH are still very underrepresented in the 

academic research (most publications deal with this topic only incidentally), which is the 

intention for me to put the focus of this thesis on that specific issue and work out an 

empirical investigation trying to strengthen this field of research. The presented concept 

of 'capital' according to Bourdieu provides an adequate approach for this, so that in the 

later course of this work a methodology for the analysis of SEH can be developed that 

makes their narratives accessible and sorts their characteristics into different capital-

fields. In addition, the literature review showed that people tend to become more active 

in the SE when crisis situations (such as the financial crisis) prevail. The SEH can use the 

SE as a small financial sideline, while this market is denied to people who do not have 

the necessary (social, economic and cultural) capital. The question is whether it is exactly 

those people who are excluded from this market who could use a small financial income 

in this times of crisis and difficult living conditions.   
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Chapter 3: Case Study 

In this chapter, the aim is to contextualize the case study of this thesis in more 

detail. In the literature review, the trend towards an increasing 'touristification' in the cities 

of Porto and Lisbon has already been explained in its main outlines. This tendency in that 

two cities indicates the need for further research in this field and will be discussed in more 

detail in this chapter. As only selected districts (freguesias) were selected for the case 

study and not the entire metropolitan area of the two cities, this decision will be clarified 

here as well. The relevant freguesias for this work are to be characterized as precisely as 

possible in order to understand how the development of tourism and Airbnb as well as 

the population living there can be described. With regard to the population (residents) 

living in these districts, the focus will be put mainly on socio-demographic characteristics. 

This will be based on studies and research papers that have already been carried out, as 

well as on the census data of the cities from the year 2011. The spatial selection of the 

case study areas is also linked to the one of the census tracts described. A visualized 

geographical classification of the areas under investigation is provided in the next chapter 

on methodology.  

 

3.1 PORTO AND LISBON AS IMPORTANT RESEARCH CASES 

The theoretical framework already showed that (European) cities and capitals in 

particular are increasingly affected by tourism patterns. These developments have also 

already been examined by various researchers in relation to Porto and Lisbon, where the 

issue of STR's and especially Airbnb is of high relevance. Based on the results of these 

publications, necessary findings for this work can be adopted, which illustrate the 

necessity of the chosen case study and the associated research area.  

Although not too long ago Porto was a city with strong suburbanization tendencies, this 

so-called 'donut-effect' has been reversed and transferred to the city centre (Carvalho et 

al. 2019). The reasons for this include the renewal of the city centre of Porto as a 

'UNESCO' World Heritage in 1996 and the associated requalification of public spaces in 

this area (Carvalho et al. 2019). Although gentrification is not a new phenomenon in 

Porto, a new group of people can be identified who are driving this process of 

gentrification and especially of touristification: the 'floating city users' (Carvalho et al. 
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2019). These are mainly people who use the cities only temporarily and are very diverse 

in terms of their nationalities. The above-mentioned focus on the inner-city districts of 

Porto ensures that the activities of these 'floating city users' are particularly condensed 

here, which also has an impact on the tourism patterns of the city and the supply and 

demand structure of Airbnb there. Rio Fernandes (2011:290) summarizes this 

phenomenon with the following words: 

Tourism confers a new economic value on the older parts of cities and contributes to the 

self-esteem of residents, particularly when cities are not capitals and are located on the 

periphery of Europe, as is the case of Porto. One of the consequences may be a certain 

form of ‘touristification’ of the city, where the choice of colours, materials and activities 

is biased towards appealing to the visitor 

 

This also illustrates the spatial focus of the case study of this thesis, as the tourism-driven 

effects appear most intense here. With regard to the issue of Airbnb in general, Chamusca 

et al. (2019) found that the inner-city districts like the historic old town of Porto offer the 

clear majority of the Airbnb listings available in the Porto area. Furthermore, the authors 

found in their study that there is "a significant rise of professional hosts" (Chamusca et 

al. 2019:15). To this extent, the authors noted among other findings that "the 20 bigger 

owners [of the properties in Porto rented out through Airbnb] exploiting nearly 1000 

properties (6 % of the total) and accounting for more than 8 % of the total Airbnb income 

generated in the metropolitan area of Porto (more than €6.8 Million annually)” (2019:15). 

This development highlights the need to investigate who really still uses Airbnb as a 

'classic' SE platform and therefore benefits from it especially in the central districts with 

the main activity of Airbnb-use in Porto.  

 

Comparable research and academic publications on the spatial concentration of 

touristification and tourism-driven developments in general have also been carried out for 

the city of Lisbon. As in Porto, (spatial) processes of touristification are strongly related 

to the increasing "transnational mobility of higher income people to lower-income regions 

or urban areas, creating new housing reinvestment, restructuring the residential market 

and colonising new areas characterised by disinvestment" (Sequera and Nofre 2019:9). 

Sequera and Nofre focus in their study on the spatial area of 'Alfama' in Lisbon, which 

they describe as an "area being renewed through the development of tourism businesses 

and services" (Sequera and Nofre 2019:10). This part of the city therefore seems to be 

very relevant for this thesis, as there is also a high density of accommodations available 

for rent through Airbnb as holiday residences.  Sequera and Nofre (2019:13) found that 
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95% of the Airbnb listings here are classified as 'entire homes', 69% of the hosts have 

listed more than one accommodation and 71% of the listings are full-time available (all 

year round). Despite the high Airbnb offer, the proportion of 'classic' SE seems to be 

rather low here. Cocola-Gant and Gago (2019) also show with their case study that there 

is only a very marginal amount of SE in the historical neighbourhood of Alfama and that 

investors are the main beneficiaries of the Airbnb platform through a process of buy-to-

let investment. Cocola-Gant and Gago (2019:10) define four types of suppliers who rent 

accommodations through Airbnb in their case study area:  

The first are residents sharing their homes. […] in 2016 only two apartments correspond 

to this category. The second is homeowners that moved to different areas of Lisbon and 

rented their flat in Alfama to visitors. In 2016 we found nine of these cases. The third 

category consists of local landlords who ceased renting to tenants and listed their flats on 

Airbnb. In 2016, 40 apartments representing 17% of the supply of STRs fit in this 

category. However, in 2015 local landlords supplied 32% of STRs. The rapid rise in the 

fourth category has eclipsed all others: buy-to-let investors. In 2016 this category offered 

184 apartments, representing 78% of the supply of STRs 

 

This ongoing strengthening of the professionalization of the hosts in the Lisbon STR 

market (and especially in the Alfama district) can also be confirmed through a study by 

Montezuma and McGarrigle (2019). They see an increasing flow of investment into the 

Lisbon real estate market coming from foreign investors, due both political decisions that 

favour them and various changing mobility patterns of individuals. The authors also note 

that "in the case of Lisbon, the relationship between tourism and foreign housing 

investment persists through the potential returns generated by urban tourism in the form 

of short-term rents and property appreciation" (Montezuma and McGarrigle 2019:3).  

 

The actual residents in neighbourhoods such as Alfama therefore seem to benefit least 

from this tourism-driven development of the STR market. On the contrary: there is more 

of a "displacing residents with tourists" (Cocola-Gant and Gago 2019:2). But a marginal 

share of residents still seems to benefit from the 'classic' SE here. In order to identify these 

people for this thesis and to be able to put them into context, it has to be clarified first of 

all how the residents in general in the selected case study areas can be described (socio-

demographically).  
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3.2 PUTTING THE LOCAL RESIDENTS INTO FOCUS 

Although tourists and the already described 'floating population' in the selected case study 

areas in Porto and Lisbon play an important role in terms of touristification in general and 

the STR market in particular, it seems essential to also characterize the entire population 

in the districts under investigation in order to make social processes or socio-economic 

patterns transparent and apply them to the SE. In other words, this later on allows 

conclusions to be drawn as to who 'suffers' and who benefits from the SE. Chamusca et 

al. have already pointed out that in the old city centre of Porto the rise of Airbnb rentals 

is "associated with changes in the social and economic profile of the residents, with 

evictions [...] and the lower classes and elderly leaving to peripheral locations" (2019:21). 

Since the processes described also apply to the chosen case study area in Lisbon, it can 

be assumed that this population group is also experiencing displacement here, as Cocola-

Gant and Gago (2019) confirm in their paper with regard to Alfama. In the following, the 

residents of the selected case study areas are described in more detail on the basis of the 

Census data from 2011. Based on the previously described spatial limitation of relevant 

tourist and STR activities in Porto and Lisbon, the research in this thesis is limited to 

selected ‘freguesias’3.     

 

3.2.1 Sociodemographic data of the selected freguesias in Porto 

A total of three contiguous freguesias were selected as the case study area in Porto: 1.) 

Vitória, 2.) São Nicolau and 3.) Miragaia. For the characterization of the residents, census 

data regarding gender, age and education was evaluated. 

 

 

 

 

 
3 'Freguesia' describes the smallest administrative unit in Portuguese municipalities. The selected 

freguesias in this work correspond geographically to those of the 2011 Census tracts.  
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Fig. 3 illustrates the distribution of men and women in the case study area of Porto. While 

in São Nicolau and Vitòria women are marginally predominant, men are in the majority 

in Miragaia. Summarized to one area, the percentage distribution is 49.3% women and 

50.7% men. Social equality in terms of gender within the SE would therefore imply that 

the gender distribution in the later analysis of the empirical material would also be 

approximately equal.  

To provide an overview of the age structure of the residents living in the case study area, 

Fig. 4 shows the different age groups and their frequencies in %. As the Census data 

shows, people up to 24 years of age are represented in all three freguesias with a share of 

less than a quarter. Thus, all three freguesias are below the percentage share of this age 

group compared to the whole Porto area (22.47%). The age group between 25 and 64 

years is in line with the average for the whole Porto area. It is noticeable, however, that 

in all three selected freguesias the proportion of people over 65 years old is higher 

compared to the percentage of the same group in the whole Porto area (23.1%). In all 

three freguesias selected, and especially in Vitoria, there is thus a higher proportion of 

older residents and a lower proportion of younger residents compared to the rest of the 

city. 

 
 

Figure 4: Age distribution in the case study area of Porto / Source: own elaboration 

using Census 2011 

 

The literature review already demonstrated that the educational background of individuals 

is a key indicator for 'measuring' their socio-economic capital. Fig. 5 illustrates the 

distribution of the different educational levels in the selected freguesias. As a reference 

value, this distribution was additionally included in the diagram for the entire city of 

Porto. The data concerning the educational levels 'elementary school' and 'higher 
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education' seem to be particularly relevant, and for this reason they are shown in the 

diagram with the exact percentage values. These values show that the population in the 

case study area selected (compared to the city of Porto as a whole) has a significantly 

lower level of education. The majority of the population in these three research districts 

has an elementary school degree as the highest level of education, while only a relatively 

small part of it holds a university degree.  

   

 
 

Figure 5: Educational level in the case study area of Porto / Source: own elaboration 

using Census 2011 

 

Further evidence that the population in the 

case study area of Porto has on average a 

lower level of education is given by the 

illiteracy rates (see Tab. 1). The three 

freguesias selected are among those in Porto 

with the highest illiteracy rate. Although 

illiteracy does not automatically mean that a 

particular person is uneducated, but it does 

indicate that this person is restricted in certain 

ways, which in turn can lead to restrictions in 

economic, social or cultural activities. 
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PORTO (WHOLE) 2,84% 
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Table 1: Illiteracy rates in Porto and the 

case study area / Source: own 

elaboration using Census 2011 
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3.2.2 Sociodemographic data of the selected freguesias in Lisbon 

The selected socio-demographic data for the case study area in Lisbon will also be 

examined in more detail here. A total of four adjacent freguesias in central Lisbon were 

considered relevant for this case study: 1.) São Vicente de Fora, 2) São Miguel, 3.) Santo 

Estêvão and 4.) Graça. Here as well as in the case Porto, the selection is based on the fact 

that the (previously described) tourist and STR activities in Lisbon are mainly 

concentrated here.  

In order to provide an overview of the population and gender distribution in the four 

freguesias, this information is summarized in Fig. 6. Firstly, it can be seen that the 

population of Graça is considerably higher than in the remaining three freguesias. 

Furthermore, it can be noted that the proportion of women in all the selected freguesias 

is higher than the proportion of men. spatially summarized, the percentage number of 

women in the case study area of Lisbon is 55% while that of men counts 45%. This means 

that the proportion of women here is higher than in the case study area of Porto.  

 

Figure 6: Gender 

distribution in the 

case study area of 

Lisbon / Source: 

own elaboration 

using Census 

2011 

 

 

 

As could also be seen in the selected case study area of Porto, the selected freguesias in 

Lisbon also show a strong dominance of elderly people living there (compared to the data 

for the city as a whole). Fig. 7 illustrates this distribution and points in particular to the 

high number of people over 65 years of age. The percentage of this age group in the total 

population of Lisbon is 18.2%. Consequently, all four research-relevant freguesias show 

a strongly increased proportion of this age group. The population in this part of the city 

is therefore significantly older than the average. 
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Figure 7: Age distribution in the case study area of Lisbon / Source: own elaboration 

using Census 2011 

 

Fig. 8 shows the distribution of educational attainment of the population in the case study 

area of Lisbon. Contrary to the case study area in Porto, it can be seen from the data that 

the selected freguesias in Lisbon correspond to the city-wide numbers in this case.  In the 

freguesias Graça, Santo Estêvão and São Vicente de Fora, the proportion of inhabitants 

with a university degree is even slightly higher than the overall level of the city. This 

educational level is not reflected in the illiteracy rates (see Tab. 2).  

 

 

Figure 8: Educational level in the case study area of Lisbon / Source: own elaboration 

using Census 2011  
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Compared to the illiteracy rates in the 

freguesias of the case study area in Porto, the 

rates in Lisbon (see Tab. 2) are much more 

diverse. Although the rates in all freguesias 

are higher than the average of the whole city, 

it is for instance only marginally higher in 

Graça and almost three times higher than the 

city-average in São Miguel. Summarized as 

one case study area, however, the research 

area in Lisbon shows an illiteracy rate of 

5.33%, which is significantly higher than the 

city average.  

 

3.3 CONCLUSION ON THE CASE STUDY 

Taking into account various scientific studies and publications as well as the data material 

of the Portuguese Census 2011, the selected case study areas in Porto and Lisbon could 

be characterized more precisely for this work and at the same time their relevance as 

selected research areas could be justified. In both Porto and Lisbon, the main tourist 

activities and offers of STR's are found in the central districts as well as in the old town 

districts, which shows and justifies the need for research in these areas related to the topic 

of this thesis. Furthermore, the academic publications related to the topic showed that 

especially elderly people are affected by a (potential) displacement caused by 

touristification and the development of the STR market. Since both selected case study 

areas have an above-average proportion of elderly people, the population here is 

particularly vulnerable to 'tourism-driven displacement'. With regard to the research 

question and the further empirical analysis of this work, the remaining described socio-

demographic data of the population in the case study areas seem to be relevant for 

comparing it to the collected data gained regarding the people who operate in the SE and 

thus identify possible inequalities in this field. The identification of tourism-related 

processes in terms of the effects on the population in the selected districts can thus be 

investigated and understood in more detail. To be more precise, (socio-economic) 

population dynamics can be identified and recommendations for political decisions could 

be derived by the help of future additional research based on this topic. 

AREA ILLITERACY RATE 

LISBON (WHOLE) 3,23% 

GRAÇA 3,40% 

SANTO ESTÊVÃO 

 
5,10% 

SÃO MIGUEL 8,34% 

SÃO VICENTE DE 
FORA 

4,46% 

Table 2: Illiteracy rates in Lisbon and 

the case study area / Source: own 

elaboration using Census 2011 
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Chapter 4: Methodology and Research 

Design  

After the introduction, the literature review and the case study, this chapter will now 

present the methodological approach, the data situation and the research design on which 

this work is based. Before these three main areas of the chapter are discussed in detail, a 

few remarks will be made first. The data set which was selected and used for the empirical 

analysis is information that was partly already available and was subsequently manually 

researched and supplemented in order to adequately comply with the research project (the 

detailed description of this data follows in the course of this chapter). Furthermore, it 

should be mentioned that the spatial as well as the definitory selection of the data is of 

considerable relevance. The spatial selection refers to a total of seven selected districts 

(Freguesias), three of which can be located in Porto and four in Lisbon. The definitory 

selection refers to the procedure used to identify the cases (SEH – Sharing Economy 

Hosts) that ultimately appear relevant for the final analysis. In addition, it should be 

pointed out in advance that the method is a mix of both qualitative and quantitative 

approaches. Nevertheless, the focus is clearly on the collection and evaluation of 

qualitative data. The quantitative information only has a supporting function for the 

subsequent qualitative results in this research. The qualitative data analysis used for the 

present research is primarily based on the methodology of the so-called "Netnography" 

or "Online Ethnography". This relatively new approach to qualitative social (online) 

research is an essential part of this work. More precisely, the methodology applied to the 

qualitative data collected is based primarily on the work of Robert Kozinets (2010). 

Regarding Netnography in general he says: “Our social worlds are going digital. As a 

consequence, social scientists around the world are finding that to understand society they 

must follow people’s social activities and encounters onto the Internet and through other 

technologically-mediated communications” (Kozinets 2010:1). It is precisely this type of 

communication (between guests and hosts) that is mainly used for this work as a 

qualitative data basis to determine the socio-economic capital of the hosts. Netnography 

provides the appropriate tools for the survey and analysis here. In addition, the question 

of validity of the collected data and its completeness will also be clarified in this chapter. 
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4.1 INTEREST OF RESEARCH AND RESEARCH DESIGN 

Here it will be explained how exactly the research interest can be summarized. The focus 

here is on a methodologically feasible approach, which was conceived for this study. The 

aim is to develop an approach to best collect and analyze the online presence of hosts and 

the ratings of guests (usually very short statements) in order to obtain information about 

the respective SEH. This subchapter also has the aim of summarizing the basic research 

procedure in its entirety in order to be able to explain the data used and the individual 

methodological steps of the analysis in detail later on.  Both the original data set and the 

models used in the netnographic research approach were extensively modified for this 

study. 

The basic ideas for this research stem from the personal motivation and the social and 

political necessity already explained in Chapter 1. The question of the methodological 

approach of an appropriate investigation, however, reveals some challenges and 

limitations which should be mentioned later. Fig. 9 shows the generalized research design 

in the form of a flowchart. The approach can be divided into four different phases, which 

ultimately lead to the results of this research: 1. the theoretical framework needed for the 

thematic acquisition of knowledge and research orientation, 2. the phase of data collection 

and supplementation, 3. the analysis of the data and 4. the presentation and discussion of 

the results obtained. The single steps were modified on the basis of the work of Kozinets 

(2020) for this work.  

The aim of this research using the modified approach was to analyze the qualitative data 

basis (text and image) to identify the socio-economic characteristics (capital) of the hosts, 

which can then be compared with the census data and the findings of the literature review. 

It seemed particularly relevant to code and treat the sources (speaker-groups) of the 

qualitative statements separately in order to be able to compare the various statements in 

the result section. It was assumed that the hosts, for instance, describe themselves 

differently from the guests, which is why this separate analysis seemed important. The 

exact differentiation of the speaker-groups in the coding and analysis process will be 

described in more detail later.  

As can be seen from the illustration of the research design, it is generally a methodological 

model which claims to integrate various instruments: GIS application, qualitative 

research and quantitative approaches. The aim of this methodological mix was to generate 
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a corpus of data that can be properly used for a comparison with the census data of the 

selected Freguesias and the literature being analyzed.  

 
Figure 9: Flow Chart of the Research Design/ Source: Own elaboration 

 

The idea of the final result presentation was to quantify and visualize the final coding’s 

as well as to maintain a qualitative way of working in the form of quotations to allow a 

deeper understanding of the results as a whole. In addition, the quantitative values of the 

data set (which were in a quantitative format from the beginning on) are described here 

in detail.  
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4.2 DATA AND SOURCES 

Now it seems relevant to go into the explanation of the sources used in more detail. It 

should be made clear how and when the data has been obtained or collected and what 

difficulties have become apparent in the course of the collection. In addition, the 

following section explains the steps in which the reduction (limiting the dataset) was 

carried out in order to define and select the actual analysis cases (SEH – Sharing Economy 

Hosts). It is shown to what extent the content of the selected cases was reduced and what 

was subsequently added in order to answer the research questions. Finally, the individual 

research-relevant features of the modified dataset are to be presented in detail in order to 

make the further steps of this work more comprehensible.  

 

4.2.1 Data collection 

The original data used (from April 2019), which I subsequently supplemented and 

modified for research purposes, form the basis of the dataset being used for the analysis 

of this work. The data I collected was provided by the online platform ‘Inside Airbnb’. 

This platform can be described as “an independent, non-commercial set of tools and data 

that allows you to explore how Airbnb is really being used in cities around the world“ 

(Insideairbnb.com 2019). ‘Inside Airbnb’ helps researchers focussing on Airbnb to better 

understand the supply and demand structure of this market. This website provides detailed 

datasets about the Airbnb listings of many cities as open source. Inside Airbnb provides 

information about calendar dates (when and how often hosted), financial data (what do 

bookable accommodations cost in which period of the year) and qualitative information 

such as ratings or profile descriptions. Summarized, ‘Inside Airbnb’ collects information 

about everything which normal users are publicly visible on the Airbnb platform. The 

individual listings are also provided with geographical coordinates, which was 

particularly essential for the spatial selection of the cases to be investigated (this will be 

explained in more detail in the chapter 4.2.3). As mentioned, various qualitative 

information is provided through ‘Inside Airbnb’. Normally this includes guest and host 

reviews or information about the accommodations being listed. For the cities examined 

in this research, however, this qualitative information was not available in the dataset and 

therefore had to be collected manually. Which data was collected and examined 

afterwards is explained in more detail in chapter 4.2.3. The data collection and its 

organization were carried out with the help of an Excel document. The same applies to 
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the procedure also presented in Chapter 4.2.3 for the reduction of the SEH. This approach 

also made it possible to transfer the cases selected to the program “ArcMap” for spatially 

reduce and visualize the distribution of the cases being selected.  

 

4.2.2 State of the data, Language and translation 

As can already be deduced from chapters 1 and 2, the thematic areas of STR and SE are 

dynamic processes and not a statically definable moment. The data sets of Inside Airbnb 

are updated at irregular intervals. This means, for example, that new hosts are added while 

others are no longer available. It therefore seemed necessary for this work to select a 

specific dataset and keep it for the whole research. The dataset for the analysis in this 

work is from April 22, 2019. Hosts and guests on Airbnb tend to write their reviews and 

descriptions not only in English. Therefore, Airbnb's translation tool was used for the data 

collection. All collected data was therefore transferred in the same way as guests and 

hosts would see it if they had it translated into English via Airbnb. However, during the 

assumption that language is an important feature for measuring the cultural capital of 

hosts, this information was collected and noted elsewhere. Thus, the generalized 

translation of the qualitative data into English has no effect on the loss of information.  

 

4.2.3 Addition and modification of the data 

In order to be able to pursue the research project, the data of ‘Inside Airbnb’ described 

above had to be spatially reduced as well as modified in content.  Not all information in 

the data set was usable for the analysis. In addition, the spatial division did not match the 

selected case study areas in Porto and Lisbon. Furthermore, it was necessary to create a 

procedure for the reduction in order to keep only those hosts in the dataset which (on the 

basis of the literature review) operate as sharing economy. The spatial reduction means 

deleting all listings that are not within the research relevant Freguesias. The content 

modification was used to remove irrelevant and add missing information fields for the 

analysis. The reduction steps taken to identify the SEH enabled all other cases that were 

not part of the research subject to be removed from the data set. These three basic steps 

of the data modification being necessary for the following analysis will be explained in 

more detail below. 
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Three Reduction Steps to define the SEH 

The three reduction steps (R1-R3), which were prepared for this work, are the basis for 

the identification of the SEH in the research area. In detail, these steps can be summarized 

as follows: 

• R1 - Spatial reduction: the first step of the data set reduction selects the listings on a 

spatial level. Using GIS applications, all listings that are not located within the case 

study areas described in Chapter 3 are removed from the dataset. 

• R2 - Availability reduction: this step is the first reduction of the content of SEH. A 

maximum of 30 days per year (based on the national holiday regulations in Portugal 

explained in the literature review) will be set in which the hosts may offer their 

accommodation for rent. If this value is exceeded, the affected listings are removed 

from the data set by this reduction step, as a professionalized case can be assumed. 

However, listings in which only a "single room" or "shared room" is offered are kept 

in the data set, as the host still has the option of living in the apartment and this in turn 

can be considered as SE. This step also removes commercial uses such as hostels or 

hotels because they are professional holiday rentals and not SE. Summarized, this step 

selects all rooms rented in a host primary residence plus entire flats rented less than 30 

days per year.  

• R3 - Multi-listings reduction: Another indicator of whether a host is operating SE or a 

professionalized use of Airbnb is the number of listings listed under the same host-

name. If a host has more than one listed accommodation in the same city, all listings 

of this host are removed from the data set by reduction step 3. 

Such a step-by-step reduction of the dataset not only allows a final number of SEH to be 

identified for the later analysis, but also makes it possible to understand by which of these 

steps most hosts are selected. A table with the results of these reductions is part of the 

results chapter. 

 

Spatial selection 

The basic data for both Lisbon and Porto covered the whole municipal area. 

Consequently, the dataset had to be spatially reduced to the selected Freguesias by using 

GIS which is, as already described above, one of the reduction-steps. In total 7 Freguesias 

were part of the analysis, 4 located in Lisbon and 3 in Porto. Exactly those districts were 
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used for the analysis which were already characterised in more detail in Chapter 3 (Case 

Study). The maps below (Figure 10 and 11) show this 7 Freguesias analyzed in this work. 

For spatial classification, the maps show the entire municipal area (without coloring) as 

well as the Freguesias being relevant for the analysis (colored). Annex B also contains 

the results of the individual reduction steps (R1-R3) as a geographical overview. For 

reasons of clarity, these maps are not included in the main part of this thesis. 
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Figure 10: Case study area in Lisbon (relevant freguesias colored)/  

Source: own elaboration 
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Figure 11: Case study area in Porto (relevant freguesias colored)/  

Source: own elaboration 
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Adding necessary and removing non-relevant values 

Although the dataset of the website ‘InsideAirbnb.com’ described above was used for this 

work, it was necessary to modify or supplement its content in order to work adequately 

with it and to be able to pursue the research question. Most of the fields did not appear to 

be useful for the research project and were removed from the dataset. In addition, certain 

information relevant for the analysis was not available and had to be collected manually 

after the reduction steps R1-R3 were applied. This includes in particular (but not only) 

qualitative data such as the comments of the guests or the pictures of the accommodations 

listed by the SEH.  

 

4.2.4 Final selected features for analysis 

After the above-mentioned selection of the values relevant for this work, they can now be 

named and explained. As it is a mixed-methods approach, the values used for the analysis 

are to be differentiated in this way as well. The following can be summarized as the 

quantitative values: 

• Gender, couples and groups: This category is highly relevant to find out whether 

the hosts that benefit from the SE are male or female or whether they are registered 

as a group or couples on Airbnb. This information can later be compared to the 

qualitative data of the hosts and the guests. 

• Languages: The number of languages a host speaks can be seen as an indicator of 

cultural capital. This category can be used to find out if especially hosts that speak 

several languages benefit from the SE. 

• Last time hosted: Here the focus is put on the question of how often SEH actually 

have the opportunity to rent out their accommodation. Thus, it can be deduced 

how often they benefit from Airbnb. 

• Type of property: This value provides information on what kind of 

accommodation is offered by the selected SEH. Since the type of accommodation 

provides crucial information on the economic capital of the hosts, an analysis of 

this category seems relevant. 
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• Hosting since: Although this field does not provide information on how the hosts 

can be classified socio-economically, it can be used to show how long they have 

been using Airbnb or how long they have been benefiting from it already. 

 

The categories selected for the qualitative analysis can be named and described as 

follows: 

• Information from host: In this field the hosts describe themselves. Among other 

things, information about the educational level, the profession, or the leisure 

activities of the hosts can be obtained here. In addition, the field "Interaction with 

guests" is analyzed here, in which the hosts describe the relationship they maintain 

with their guests. 

• Guest reviews: Here the guests describe their stay with the hosts. This can be used, 

for example, to find out information about the hosts' social competence or 

communication quality. 

• Reviews from other hosts: Here reviews were collected and evaluated, which were 

written by other hosts. This is the case if the selected SEH used Airbnb themselves 

as guests. Useful information can be abstracted here, especially in the areas of 

travel activity, communication and social interaction. 

• Property information: This category is only used to describe the hosts' 

accommodations. Information in text form (comments from guests and 

descriptions from hosts) as well as image-data (photos of the accommodations) 

were collected, coded and evaluated. The focus in this category is primarily on 

finding out information regarding the economic capital of the selected SEH.   

In addition, it must be mentioned at this point that in this thesis the qualitative data 

material is deliberately divided into speakers-groups (Hosts, Guest, Host from Host). This 

allows a retrospective comparison of the individual views of the speakers on how the 

socio-economic capital of the hosts can be described. An exception is the category 

"property information". In this category, different speakers as well as text and image data 

are considered equally.   
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4.2.5 Completeness of the data and limitations 

Airbnb-listings change daily, which consequently affects the actuality of the data used in 

this work. Every day new hosts register while others remove their listings from the 

website. Nevertheless, it is possible to do research on finding out processes and dynamics 

instead of analyzing a specific moment or day. Furthermore, it is important to note that 

not every listing analyzed here has the same information content. While some hosts have 

an almost completely filled out user profile, others provide almost no information about 

themselves. Similarly, while some hosts have never rented out their accommodation (and 

therefore have no ratings and reviews), others have a very high number of guests, which 

increases the information content of the listing. How many listings in each of the 

categories explained above are considered "valid" for the analysis can be found in the 

respective chapter of the analysis section. 
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4.3 DATA ANALYSIS 

Both the selected data basis and the manually added information suggest that a mixed-

methods approach must be used in the analysis. On the one hand, the quantitative 

approach aims at descriptively investigating the numerically scaled parameters of the data 

set from the beginning and, on the other hand, at summarizing the qualitative data material 

quantitatively. The qualitative analysis part focuses on specific quotations from the data 

material, examines them and compares them to each other. As already explained in the 

introduction, the methodological approach makes use of the relatively new (qualitative) 

procedure "Netnography" in social research. This approach is primarily used in the field 

of social media research but can also be adapted to the research on Airbnb. This can be 

argued by the fact that the different parties interacting on Airbnb have a similar 

communication pattern. These are short statements in the form of ratings or own 

descriptions, to which another party can also react (e.g. through comments). This 

methodological approach is increasingly found in the fields of geography and sociology 

in general and more specifically in the field of tourism studies (Kozinets 2020). 

Furthermore, this method is appropriate for this work, since the focus is put on the 

analysis of socio-economic and cultural characteristics. Kozinets also describes this as 

"using a cultural lens" (2020:19). Also, the data collection and processing differ from 

other common qualitative research methods. "[Kozinets] covers grounded theory and 

inductive coding procedures" (Bowler 2010:1274). Nevertheless, in this thesis a 

triangulation was applied by mixing quantitative and qualitative approaches in order to 

increase the data corpus and netnography was not chosen as the only approach. 

In the qualitative part of the analysis and results presentation, the use of names of the 

hosts was deliberately avoided for reasons of anonymity. Instead, the individual listings 

in the Excel worksheets used for coding and analysis were renumbered. This new order 

corresponds to the following logic: 

SEH(City) #, Speaker  

e.g.: SEH(L)12, Guest 

 

This description shows in which city the listing was inserted (L=Lisbon, P=Porto), under 

which consecutive number the listing was saved in the dataset and from which speaker 

(Host, Guest, Host from Host) the particular statement originates. 
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4.3.1 Codebook and coding 

 

As in most classical qualitative studies, the netnographic approach requires the creation 

of a codebook. The creation of such a codebook can be described as "an iterative process" 

(DeCuir-Gunby, Marshall, and McCulloch 2011) and is therefore continuously updated 

during the coding process. The codebook created for this work (Tab. 3) is subdivided into 

codes for social capital, cultural capital and economic capital as explained theoretically 

in Chapter 2.3.1. This was done for better clarity and to simplify the coding. 

Table 3: Codebook created for analysis (short form) / Source: own elaboration  

Code 

Number 
Code Type of capital 

101 Top-floor property/ Good view 

Economic Capital 

102 High level of cleanliness  

103 Available free time  

104 Relatively small property 

105 Well equipped property 

106 Host from other country 

107 Academic background/ High education 

108 Badly equipped property 

109 High level of uncleanliness  

110 Refurbished Property 

111 Property as an investment 

112 Relatively large property 

113 Basically equipped property  

114 No academic background 

115 New furniture 

116 Non-refurbished property 

201 High knowledge about the city 

Cultural Capital 
202 Travel-experience 

203 Strong relation to art 

204 High number of books in property 

301 Flexible Social Interaction 

Social Capital 

302 Strong Social Interaction 

303 Network of more than one person 

304 Private activities with guests 

305 Good communication skills 

306 No personal interaction 

307 Family person 
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Figure 12: Coding procedure/ Source: own elaboration 

As the codebook is continuously being developed together with the data analysis, only 

the three main groups (economic, cultural and social capital) were previously defined as 

the framework for the analysis (theory-based). The individual codes thus resulted from 

the contents of the selected dataset itself (data-based). This allows a valuable link between 

the theoretical framework of this work and the individual database. A long version of the 

codebook, which contains detailed descriptions of the individual codes, can be found in 

the appendix (Appendix A) of this thesis. 

“Codes are like book titles – they should capture the essence of the data as well as its 

primary content” (Kozinets 2020:338). It was ensured that this "title character" was 

achieved in the creation of the codebook in order to make the meaning of the codes as 

comprehensible as possible. Furthermore, an inductive method was chosen for the coding. 

This means that mainly the data basis itself was used to create the codes, rather than 

deriving them from a theoretical basis. This inductive approach is very common in the 

grounded theory (Thomas 2006). As this work can also be described as working with the 

grounded theory approach, the application of an inductive approach appears purposeful. 

The coding was managed and carried out with the help of an Excel worksheet, in which 

the data material was previously collected and prepared. The "blocks" to be coded are 

divided into "speakers" (e.g. host or guest), so that in addition to the listings as a whole, 

the statements of the different speakers can be compared to each other. The coding also 

provides the possibility of a "counting analysis" (Kozinets 2020). This is a quantification 

of the coding results, which extends the possibilities of the result presentation and 

visualization. This method is used accordingly in the quantitative results part of this 

thesis. Also, for the qualitative part of the results the coding seems to be relevant, as 

necessary statements and information in the data set can be organized and structured 

adequately and can be cited, presented and compared afterwards. Fig. 12 visualizes the 

coding process in the form of a flowchart. 
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4.3.2 Quantitative Data Analysis 

Not all data that has been analyzed quantitatively results from the coding described above. 

For instance, the information about how many languages a host speaks is already 

available as a quantitative parameter and can therefore be analyzed directly descriptively. 

In some cases, these fields had to be prepared for the analysis, but the coding as used for 

qualitative fields was not necessary. These nominally scaled fields can be visualized and 

displayed in a structured and descriptive manner in the results section. Various types of 

diagrams as well as conventional tables, which in turn are explained in text form, are used 

as instruments for the visualization.  

The dataset contains fields which are "mandatory fields" for the hosts to fill in during the 

registration process at Airbnb. This includes, for instance, the field "Type of Property". 

These mandatory fields have a validity of 100%, as all hosts without exception provide 

information that can be used for the analysis. However, in the case of fields that were 

subsequently collected or added manually, information could not always be found for all 

hosts. For this reason, the results and visualizations in this thesis are marked with the 

addition "valid cases". This value provides information on how many cases were included 

for the particular analysis. 

4.3.3 Qualitative Data Analysis 

The qualitative data material in the dataset used for the analysis represents the main part 

of the data basis. The fields, nominally scaled from the beginning, only serve as a 

supplementary source of information. The qualitative data material and its analysis can 

be divided into two blocks: 

1. Text Analysis: All fields that were originally available as text (guest comments, host 

descriptions, etc.) can be grouped together here.  In addition to the common approach of 

academic research on Airbnb, to conduct interviews with guests or hosts and to evaluate 

them (e.g. Sthapit and Jiménez-Barreto 2018), this work is based on the already existing 

text material, which is available via the hosts' online profiles. In this work, however, text 

analysis does not claim to be a "big-data analysis" of the text material (such as in Cheng 

and Jin 2019), but rather aims to examine the relatively small amount of SEH in the data 

set (selected by the reduction steps) in detail with focus on its content. Here, special 

attention is paid to concise recurring keywords, which form the basis for the 

categorization and thus also for coding. "With the aim of increasing the trustworthiness 
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of its review system, Airbnb has changed its reviewing procedure so that neither guest 

nor host has access to each other’s submissions until they have both submitted their 

reviews, thus lessening the threat of retaliation" (Bridges and Vásquez 2018:4). This fact 

has a positive effect on the quality of the data material, as it can be assumed that the 

parties have not influenced each other in their statements.  

2. Image Analysis: The second major block of the qualitative data collection and analysis 

in this thesis consists of an image analysis. After the reduction of the SEH, images of the 

particular accommodations were manually collected and analyzed (if available). A 

particular focus was put on the information content regarding the economic capital of the 

hosts. Relevant parameters are e.g. the size of the accommodation, the condition of the 

building (refurbished or not) or the quality of the furnishings and equipment provided to 

the guests. There are already various studies on the subject of Airbnb in which image 

material has been used as a basis for an analysis. The paper “How Much Is An Image 

Worth? An Empirical Analysis of Property’s Image Aesthetic Quality on Demand at 

AirBNB“ (Zhang and Lee 2016), for instance, examined, among other things, the extent 

to which, for example, the quality of images has an impact on the booking numbers of the 

belonging accommodations. For this thesis, however, the physical material visible in the 

pictures (as mentioned above) was examined and integrated into the categorization and 

coding process.  

These two qualitative data blocks are intended to provide a balanced information content 

regarding the economic, cultural and social capital of the SEH. The Excel worksheet, in 

which the organization and coding was carried out, has not been included in the appendix 

of this work for reasons of clarity, but is available in a digital form (CD-ROM). 

 

http://elibrary.aisnet.org/Default.aspx?url=https://aisel.aisnet.org/cgi/viewcontent.cgi?article=1036&context=icis2016
http://elibrary.aisnet.org/Default.aspx?url=https://aisel.aisnet.org/cgi/viewcontent.cgi?article=1036&context=icis2016
http://elibrary.aisnet.org/Default.aspx?url=https://aisel.aisnet.org/cgi/viewcontent.cgi?article=1036&context=icis2016


  

Chapter 5: Results 53 

Chapter 5: Results 

This chapter lists the research-relevant findings of the study. The results of the 

quantitative and qualitative partial data are shown separately here. For reasons of clarity, 

the quantitative section is mainly presented in the form of tables and figures, which are 

explained in text form. The part of the qualitative results relies strongly on the 

presentation of specific quotations in order to clarify and understand the quantitative 

results presented before.   

5.1 QUANTITATIVE ANALYSIS  

Also, within the presentation of the quantitative results it seems necessary to make a 

subdivision. On the one hand, the results of the three reduction steps (R1-R3) are shown 

step by step on a quantitative basis, which ultimately determined the number of valid 

cases for the main analysis. In addition, the originally quantitatively scaled fields of the 

data set are described here. As it was part of the research to quantify the qualitative coding 

afterwards, the results obtained in this working-step are also presented in the following 

separately.    

5.1.1 Number of SEH  

The application of the reduction steps, which were explained in detail in the chapter on 

methods, leads to the result which is presented in Table 4. The absolute number of valid 

cases relevant to the question of this thesis is 108, of which 26 cases (SEH) are located in 

the defined area of interest in Porto and 82 in Lisbon. The table shows this number of 

hosts additionally divided into the research relevant Freguesias (districts). The district 

"São Vicente de Fora" has the most valid cases in Lisbon with 34.1% or 28 hosts, while 

in Porto it is the district "Vitória" with 53.8% or 14 hosts. 

Furthermore, the results of the reductions show that although there are more Airbnb 

listings available in the research-area in Porto than in Lisbon (R1), the amount of SE in 

the Lisbon districts is significantly higher. The available listings of the selected 

Freguesias in Lisbon have an SE rate of 8.8% compared to 2.0% in Porto. At this point it 

is important to note that this is not the percentage of hosts operating SE, but the percentage 

of actual listings that can be defined as SE. This can be explained by the fact that the 
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values of R1 and R2 each still contain multi-listings, which are only eliminated with the 

third reduction step. The spatial distribution of the listings shown in the table has also 

been prepared geographically and can be found in Annex B. 

Table 4: Number of valid cases for the research sorted by steps of reduction / Source: 

own elaboration 

 

5.1.2 Gender, couples and groups 

Tab. 5 provides an overview of the gender distribution within the selected SEH. These 

numbers only refer to how the users have registered on Airbnb. Whether these persons 

are actually active on Airbnb alone or as a group can later be compared with the results 

of the coding. The category "male" refers to hosts registered with a male first name, the 

category "female" to those using female first names for registration. Under 

"groups/couples" those listings are summarized which consist of more than one name 

(e.g. "Marta & Pedro").  

It is noticeable that in both Porto and Lisbon the clear majority of SEH is female. In 

percentage numbers, the two cities only differ in this case by 1.1%. The difference inside 

the categories "male" and "groups/couples" is larger when comparing the two cities. 

 

 

 

City Freguesia 

Reduction 1* Reduction 2* Reduction 3 

Absolute  Percentage Absolute  Percentage Absolute  Percentage 

Lisbon 

São Vicente de 

Fora 222 23.9% 57 31.7% 28 34.1% 

São Miguel  160 17.3% 26 14.4% 14 17.1% 

Santo Estêvão 304 32.8% 40 22.2% 16 19.5% 

Graça 241 26.0% 57 31.7% 24 29.3% 

Total 927 100% 180 100% 82 100% 

                

Porto 

Vitória 682 53.2% 70 52.2% 14 53.8% 

São Nicolau 352 27.5% 27 20.1% 3 11.5% 

Miragaia 247 19.3% 37 27.6% 9 34.6% 

Total 1281 100% 134 100% 26 100% 

* For these fields, the number of listings was counted, not the number of hosts. The number of 

hosts is reduced by step 3.  
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Female Male 

Groups/ 
Couples 

Valid Cases 

P A P A P A   

Porto 53,8% 14 30,8% 8 15,4% 4 26 

Lisbon 54,9% 45 39,0% 32 6,1% 5 82 

Summarized 54,6% 59 37,0% 40 8,3% 9 108 

P = Percentage / A = Absolute Number 

Table 5: Distribution of gender, couples and groups / Source: own elaboration 

 

5.1.3 Languages spoken by the SEH 

In order to find out how many languages the SEH speak, 36 cases were used as a sample 

in this analysis. Fig. 13 provides an outline of the results of this analysis in absolute 

numbers. No cases were found that speak more than five or less than two languages.  

In Lisbon, most SEH speak four languages (37.0%), while in Porto the majority speaks 

three languages (55.5%). Hosts who said they speak five languages could only be found 

in Lisbon. However, how well the SEH actually speak the particular languages (quality 

instead of quantity) will be examined in more detail in the chapter on qualitative analysis. 

For instance, guests of the SEH have the possibility to describe the quality of 

communication (and thus also the quality of the language) by their ratings.   

 

Figure 13: Languages spoken by the hosts (absolute numbers) /  

Source: own elaboration 
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5.1.4 Last time hosted 

From the chapter on methodology it was already mentioned that the analysis includes an 

examination on how often the selected SEH are able to rent out their accommodation or 

how often this actually takes place. For reasons of clarity, a re-classification of the used 

values from the data set was carried out. The new classification and its results can be seen 

in Fig.14. The abbreviations "P" (Porto) and "L" (Lisbon) indicate the city to which the 

respective result refers.  

42% of all SEH analyzed (Porto and Lisbon summarized) last rented their accommodation 

via Airbnb more than six months ago. This indicates a relatively high degree of inactivity 

of most SEH. This shows that although most of them are formally registered, they rarely 

benefit in terms of time. It is important to note, however, that the second largest group in 

terms of hosting frequency is the group that receives guests most often (between one day 

and one week ago). This category accounts for 25% (Porto and Lisbon summarized). It 

can therefore be concluded that the majority of the selected SEH either very rarely or very 

often benefits from Airbnb. The three remaining categories ("between one week and one 

month ago", "between one month and six month ago" and "never") together account for 

only 33%. SEH, who have never received guests, account for only 2% of the data set and 

are located exclusively in Lisbon.  

 

Figure 14: Last time the property was rented / Source: own elaboration 
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5.1.5 Type of the property  

Information on the type of accommodation that the SEH provide (and which therefore 

help them to benefit from the STR market) can only be given here on a basic level. The 

qualitative results (and quantification) of the image analysis of the different types of 

accommodations, which is presented below, supplements these results. 

Fig. 15 summarizes the results of a simplified distribution of the accommodations that the 

selected SEH have listed in the research area. In Porto as well as in Lisbon most of the 

SEH accommodations are classified as "entire home" (Porto: 69.2%; Lisbon 56.1%). 

Accommodations listed as "private room" are the second most frequent category with 

30.8% in Porto and 42.7% in Lisbon. The category "shared room" occurs only once in the 

selected dataset and is located in Lisbon (1.2%). 

 

Figure 15: Type of property offered by the hosts/ Source: onw elaboration 

 

5.1.6 Hosting since 

Fig. 16 illustrates the frequency distribution of the years in which the selected hosts 

became active on Airbnb (year of registration). This provides an understanding of how 

long in average they have been benefiting from the STR market already. The majority of 

the hosts currently benefiting from the SE have registered both in Porto (88.5%) and 

Lisbon (73.2%) between 2014 and 2017. Both before and after this period, the number of 

registrations of the SEH on Airbnb is only marginal.  
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Figure 16: Year when Airbnb-account was created / Source: own elaboration 

 

 

5.1.7 Coding 1 – Information from hosts 

After the coding of the qualitative part of the data set according to the scheme described 

in Chapter 4.1, the quantified results will be presented first. These are described 

qualitatively in the chapter on qualitative results (Chapter 5.2). For reasons of the extent 

of this work and to obtain more meaningful results regarding the main research question, 

the quantified results of the codings C1-C4 of the cities of Porto and Lisbon have been 

summarized. In this and the following graphs the information "number of codes" and 

"valid listings" can be found. Since not all analyzed listings contained usable information, 

but the use of several codes within one listing is possible, this information seems relevant.  

Fig. 17 gives an overview about the results of the speaker group "Hosts". Here, several 

relevant results can be highlighted, which provide more detailed information about the 

socio-economic capital of the SEH (from the perspective of the hosts themselves). The 

categories of coding shown in the diagram are those that were actually used for the 

respective speaker group. Therefore, if categories (codes) from the created codebook are 

not part of the respective diagram, they were not used in the particular coding. For the 

coding of the statements of the hosts themselves, a total of fifteen codes were found to be 

relevant. The results were ordered according to their frequency of occurrence. Five of the 

relevant codes are classified under "economic capital", three under "cultural capital" and 

the remaining seven under "social capital". 15.9% of all codes applied refer to the fact 
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that the host in question has a particular level of travel experience. He or she is therefore 

familiar with basic experiences associated with dealing with new acquaintances or places 

and can pass this on to the guests. The code "network of more than one person" could be 

identified as the second most frequent feature in the coding. This not only includes 

statements that indicate that more than one person lives in the accommodation regularly 

(e.g. couples, families or shared flats), but also information that external persons (e.g. 

friends or parents) can receive the guests if the hosts themselves cannot be present. 13.1% 

of the coded SEH-statements can be classified in the category "academic backgorund / 

high education". Hosts here describe their (academic) profession, their current university 

studies or other characteristics that indicate a higher level of education. When looking at 

the three "main categories" mentioned above, it is noticeable in this speaker-group that 

social, cultural and economic capital is represented equally. The remaining codes used 

can be found in Fig. 17 (in order of frequency). They will not be explained in detail here, 

as this would go beyond the scope of the work. Comparisons will only be made if this 

appears relevant in the following results of the other speaker groups. 

 

Figure 17: Results of the coding "Hosts" (C1) / Source: Own elaboration  
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5.1.8 Coding 2 – Information from guests  

If the results of the coding of the speaker-group "guests" are now examined separately, 

only a total of twelve categories are shown, which were used for the coding. Two of the 

categories belong to "economic capital", three to "cultural capital" and the remaining 

seven to "social capital". Consequently, guests clearly focus on the SEH social capital 

when describing them. The four most frequently occurring codes in this speaker group 

together account for 60.9% of the total coding of this speaker-group.  Three of these four 

codes describe the hosts' social capital. The most relevant criterion for the guests is the 

knowledge that the SEH provide about the particular city. This can refer to knowledge 

about the city's history as well as to recommendations for "good" restaurants, museums, 

or shops. In this thesis this characteristic was considered as part of the cultural capital. 

The codes "good communication skills" and "network of more than one person" were 

identified with a frequency of 15.2% each. While the relevance of communication skills 

of the previously described speaker-group "hosts" was very marginal (0.9%), the guests 

described this as an important characteristic of SEH. Comparing the result of the category 

"network of more than one person" with the speaker group "hosts", the difference in 

frequency is only 0.2%. Guests and hosts therefore agree in their statements at this point. 

Another formative category to describe SEH as guests is "flexible social interaction" 

(13.4%). This indicates that the respective SEH are able to adapt their social interaction 

with guests to their needs. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 18: Results of the coding "Guests" (C2) / Source: Own elaboration 
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Porto and Lisbon Summarized (%)
Number of Codes = 42 / Valid listings = 21

5.1.9 Coding 3 – Information from other hosts about the hosts 

As shown in Fig. 19, the number of codes used here is significantly smaller than for the 

codings C1 and C2. This can be attributed to the fact that the number of valid cases for 

the analysis was only 21. The variety of codes used here is therefore also smaller or less 

diverse.  

It seems reasonable that the category "travel-experience" occurs most frequently (45.2%), 

since in this code the SEH were evaluated as guests of other hosts, which implies that the 

SEH was travelling and being hosted. Furthermore, the data shows that the SEH provide 

a relatively high level of communication competence (23.8%) from the perspective of 

other hosts and that they often travel as a family (21.4%). In addition, a strong social 

interaction (7.1%) as well as an increased educational level (2.4%) of the SEH was 

highlighted.  

 

 

 

 

 

     

Figure 19: Results of the coding "Hosts from Hosts" (C3) / Source: Own elaboration 

 

5.1.10 Coding 4 – Information about the property  

In contrast to C1, C2, and C3, the coding for C4 was carried out independently of the 

respective speaker-group. Another special feature of this coding is that not only text 

material, but also image data of the accommodations was used. For Porto 15 valid cases 

(text) and 14 valid cases (image) were used for the analysis. For Lisbon the number of 

valid cases is 50 (text) and 62 (image). Eleven out of thirteen codes used refer to the 

economic capital of the selected SEH. Only two used codes from the area of "cultural 

capital" could nevertheless be abstracted from the information on the accommodations of 

the SEH. This will be clarified in Chapter 5.2.2. However, at first Fig. 20 provides an 

overview of the quantitative summary of the results of the coding section C4. 
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The majority of the data material was in accordance with the code "basically equipped 

property". Essential equipment (e.g. in kitchen, bathroom or living room) is given here, 

but not to an above-average or below-average extent. The second most common feature, 

with 13.8%, is the high level of cleanliness in the accommodations of the SEH. It is 

remarkable that often (11.3%) a very good view (e.g. roof terrace or apartment on the top 

floor) could be identified as a characteristic.  The difference between the frequency of the 

code "refurbished property" and "non-refurbished property" is only 1.4%. It can therefore 

be assumed that almost half of the selected SEH rent out unrefurbished properties, while 

the other half provide refurbished properties. A similar situation could be observed for 

the size of the accommodation. The codes "relatively small property" and "relatively large 

property" differ in their frequency by only 0.3%. It should be noted that this is a subjective 

estimate of size based on the analysis of text and pictures and no exact values (in square 

metres) could be found. 

 

 

 

 

 

 

 

 

 

 

 

Figure 20: Results of the coding "Property" (C4) / Source: Own elaboration 

 

5.1.11 Codings summarized  

The three most frequently used codes cover aspects of the SEH economic and social 

capital.  Generally speaking, however, the three types of capital appear to be very 

dispersed. The analysis does not allow us to conclude that economic, cultural or social 

capital alone dominates the SEH capital. It is always a mixture between these three 

groups. Fig. 21 illustrates the summarized results of the codings C1, C2, C3 and C4. Since 

this summarized version serves as the basis for the subsequent qualitative presentation of 

the results, no further explanation will be given at this point. This overview is intended 

to provide orientation and visualization of the entire data analysis in one chart.    
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Figure 21: Results of all codings summarized (C1-C4) / Source: Own elaboration 
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5.2 QUALITATIVE ANALYSIS  

The aim now is to present the qualitative results of the empirical analysis. Consequently, 

the quantified results presented in the previous chapter will be reflected upon in order to 

understand more precise processes related to the research question of this thesis. Thus, it 

should be shown which conclusions can be drawn from the analyzed data set with regard 

to the (economic, social and cultural) capital of the SEH. For this purpose, most of the 

codes from the codebook created for the analysis were subcategorized, but the three main 

capital groups were still considered separately. The different speaker groups are not 

examined in isolation from each other in this chapter. Quotations or statements from the 

analyzed data set are used to illustrate the insights gained. The cities of Porto and Lisbon 

will only be discussed separately here if the results of certain subcategories differ 

significantly from each other.  

 

5.2.1 Economic Capital of the SEH  

Even though the SEH economic capital generated most of the codes produced for the 

analysis (codebook), three main fields can be summarized in terms of content, which will 

be explained in detail below. Firstly, it was found that the rented accommodation (1) 

provides much information about the SEH (mainly economic) capital. Furthermore, it 

was found that the factor 'time' (2) can be transformed into economic benefits by the SEH 

in various ways. Also, the academic background and nationality (3) could be identified 

as economic factors in a particular manner.  

 

The property as an economic indicator 

As both guests and hosts never or only very rarely address the topic of economic capital 

in their ratings and descriptions (no open talk about money), another way had to be found 

to draw conclusions about this field. The rented accommodations (in which the economic 

capital of the SEH is materialized) provide an important insight in this respect.  

The level of cleanliness could be highlighted as an important characteristic for the 

economic capital in the context of the accommodation. A large part of the 

accommodations of the SEH could be identified as very clean and well organized, both 

on the basis of the evaluated image data and on the basis of the guest ratings. For instance, 

a guest describes the accommodation of his host in Lisbon with the following words:  
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The apartment was very clean and equipped with everything you need - SEH(L)44, 

Guest 

 

This type of positive rating with regard to the cleanliness of the accommodations could 

be identified as a significant majority in both Porto and Lisbon. 'unclean' or 'untidy' cases 

could only be deduced marginally from the data material. The reason that this indicates 

an increased economic capital of the SEH can be explained by the fact that time and work 

have to be invested in the process of cleaning and preparing the accommodations in order 

to provide it to the guests. Time and work, in turn, are economic variables, as they can be 

converted into financial profit.  

A further characteristic feature to be able to make statements about the economic capital 

of the SEH is the size of the accommodation. This can be explained by the trivial 

assumption that larger accommodations in the same district are more expensive to rent or 

buy than smaller ones, which in turn allows a statement about the economic situation of 

the SEH. Without knowing the exact dimensions of the accommodation (size in square 

meters), the qualitative analysis of the empirical material shows that neither guests, the 

hosts themselves nor the image data give any indication that either very large or very 

small accommodations dominate the SE market in the case study area. Consequently, a 

particularly high or low level of economic capital of the SEH cannot be derived from the 

indicator of apartment or house size here. Moreover, the size of the rented 

accommodations appears to be very divers in both Porto and Lisbon. For instance, a guest 

might consider the size of the SEH accommodation to be very small by saying: 

The house is very small but located in a perfect position – SEH(L)69, Guest 

While another guest classifies another accommodation as contrary: 

 [The apartment] is huge for 2 persons – you could sleep there with 5-6 person without 

any problems – SEH(L)48, Guest 

 

However, as already mentioned, there is no evidence of a dominance of large or small 

accommodations of the SEH either in Porto or in Lisbon. In addition to the size of the 

accommodation, the analysis also identified furnishing, equipment and condition of the 

accommodation as indicators of the economic capital. Here, too, the economic capital of 

the SEH materializes and can be derived. 
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In both Porto and Lisbon, some 

SEH accommodations were 

identified which are equipped 

with very new or modern 

furniture (see Fig. 22 as an 

example), but the majority of 

them (see Fig. 23 as an example) 

are not. What is noticeable, 

however, is the high level of 

'basic equipment' in the available 

SE accommodations. There were 

hardly any flats or houses that 

were classified as very bad by the 

image analysis or by the statements of the guests. In Lisbon, the results regarding 

equipment ranged almost without exception between 'very good' and 'satisfactory', while 

in Porto 'satisfactory' predominated. Nevertheless, it becomes noticeable that a good basic 

equipment (including cooking utensils, towels, soap, other extras) is available in almost 

all cases investigated. Even these 'small' basic material goods have to be bought and 

procured by the SEH and show to 

some extent its economic capital. In 

addition, the condition of the 

respective accommodations (if 

assessable) was examined and 

considered as a factor of economic 

capital of the SEH. The analysis of the 

empirical material in Porto, for 

example, showed that the distribution 

of renovated and non-renovated 

accommodations of the SEH is almost 

identical (half-half). In Lisbon the proportion of renovated accommodations is marginally 

higher. Even though it is not a direct economic characteristic of the SEH, it was also found 

that accommodations that have, for instance, a roof terrace and a good view tend to be 

booked more often and are rated better than others. SEH also benefit from the SE in 

particular if their accommodation fulfils not only one of the above-mentioned criteria, but 

Figure 23: One of the majority cases classified as 

"normal" furniture in Lisbon (SEH(L)21, Host / 

Source: Airbnb.com) 

Figure 22: One of the few exceptions with 

"modern" furniture in Porto (SEH(P)22, Host / 

Source: Airbnb.com) 
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ideally several. An SEH from Lisbon, whose accommodation (see Fig. 24) is very popular 

with guests, describes it as follows: 

In a neighborhood near everything, preserved and very quiet, a renovated apartment of 

75sqm with terrace […] highly ceilings and room size - SEH(L)8, Host 

 

Figure 24: 

Renovated, very 

clean and well-

equipped 

accommodation 

with terrace 

(SEH(L)8, Host / 

Source: 

Airbnb.com) 

 

 

To benefit from the SE as an SEH implies, according to the results of the empirical 

analysis, also having good basic facilities, ideally a renovated accommodation and 

additional gadgets (such as a terrace or access to a good view). If these characteristics are 

not met, the SEH benefit less or less frequent from the SE than others. The fulfilment of 

these characteristics is financially demanding and requires a certain economic capital 

from the SEH. 

Time is money? 

Previously mentioned in the context of the clean-up efforts, the time available to a SEH 

proved to be a factor that he or she can transform into economic capital. From the 

empirical material, it is mainly shown that this 'free' time of the SEH has a positive effect 

on the quality of service for the guests (e.g. through activities such as handing over the 

keys personally or showing the neighbourhood), which in turn allows the SEH to benefit 

more from the SE as they gain in popularity. Guests are very positive about this available 

free time of the SEH. A guest from Porto emphasizes this as follows: 

Laura is a caring and attentive host. She picked us up at the train station to take us to the 

apartment and explain[ed] everything – SEH(P)14, Guest  

 

It can therefore be concluded that people who do not have a certain amount of free time 

(e.g. through a full-time job or other private commitments) have reduced opportunities to 

participate in the SE or are completely excluded. It should be mentioned at this point that 
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the 'free' time of a SEH can also mean that he or she is currently unemployed, for instance. 

These cases could not be differentiated from the others by the empirical material. 

Nevertheless, the factor 'time' remains a necessary attribute that a SEH must have in order 

to benefit from the SE. As already pointed out in the literature review chapter of this work, 

capital groups can also overlap. For instance, the leisure time of an SEH (here 

economically focused) is also strongly related to social capital, e.g. when guests and hosts 

undertake private activities together (this component of the leisure time of the SEH is to 

be taken up again in the context of social capital in chapter 5.2.3). 

 

Academic Background and Nationality 

The third subcategory, which was identified by the empirical data with regard to the 

economic capital of the SEH examined, is concerned with occupations, (academic) 

education and nationalities. Without knowing the exact income of the SEH, economic 

capital was inferred primarily from the occupation or the level of education. It is 

noticeable that in many cases (both in Lisbon and Porto) SEH are active who have a high 

level of education or a well-paid profession, and who have moved to the respective city 

from another country (many only a few years ago). One of the SEH in Porto even speaks 

of an 'investment': 

I’m an italian architect, living in Porto since 1994. I felt in love with this beautiful 

city and I decided to invest in the historical city center – SEH(P)22, Host 

 

Another Italian SEH in Lisbon can also be given as an example with a high level of 

education and foreign nationality combined: 

I'm an Italian PhD student, living in Lisbon for the past two years. I'm renting my house 

because I'm going back home to spend some time with my family – SEH(L)24, Host 

 

Apart from a chef from Lisbon, who uses Airbnb to earn some extra money for her job, 

the data material could only reveal statements which (as in the aforementioned example) 

indicate that the SEH have a higher education. With regard to the nationality of the SEH, 

Porto and Lisbon differ very significantly. The data material showed that in Porto, with 

one exception (an Italian guy) that could be identified, primarily people with Portuguese 

nationality become active as SEH. In Lisbon, the proportion of SEH of other nationalities 

proved to be considerably higher. Here, by analyzing the empirical material, six women 

(British, German, Brazil and three saying that they are "international girls" without 
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naming the exact country) and four men (Italian, Hungarian, Greek-Malaysian and 

German) could be identified as SEH. 

 

Conclusion on the economic capital of the SEH 

By analyzing the empirical material, using the chosen methodological approach, it was 

possible to identify accommodation, time and academic background as the main 

characteristics of the SEH economic capital. In the fields of accommodation or academic 

background (and professions), it can be concluded that the SEH have a high or at least 

increased economic capital. In the majority of the accommodations examined, a high level 

of cleanliness and basic equipment prevails, which indicates an increased financial 

investment (equipment has to be purchased, costs and time for cleaning, etc.) The 

educational qualifications or occupations of the SEH are also (with a few exceptions) to 

be classified as highly qualified and therefore do not represent the 'average' society as a 

whole, but rather the more privileged, higher educated class. It is assumed that this group 

of people already has a higher financial income anyway (due to the educational 

qualification or occupation) and now benefits additionally from the SE. Although the 

factor 'time' was identified as an economically useful parameter but does not 

automatically reflect the economic capital of the SEH. 'Free' time of the SEH can be used 

to improve the quality of the stay of the guests and the accommodation - consequently to 

benefit more or better from the SE. However, it could not be deduced from the empirical 

analysis whether an SEH has this time because of earning enough money with little work 

or because of, for instance, being unemployed.  

In order to understand the economic capital of the SEH more precisely, future research 

should obtain information about the specific wages or salaries, the ownership structure of 

the real estate and others. For this purpose, other instruments and methods (e.g. surveys 

or interviews with the SEH) could be used which were not part of the “netnographic” 

approach applied in this work.  
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5.2.2 Cultural Capital of the SEH  

On the basis of the literature review and the methodology developed, four subcategories 

of the SEH cultural capital could be developed, which the empirical material enabled to 

identify: knowledge about the city (1), travel-affinity (2), relation to art (3) and languages 

as cultural capital (4). Again, different codes of the analysis were combined to make the 

content more transparent. To determine the results of this capital group, mainly the 

statements of guests, SEH, or hosts of the SEH (if available) were analyzed. The image 

material of the accommodations was only marginally used in this category.   

 

High knowledge about the city 

Many of the SEH analyzed have a strong knowledge of the city in which they rent out 

their accommodations. This kind of knowledge was considered in this work as part of 

cultural education and manifests itself in various ways. It was also found that this kind of 

cultural capital has a positive impact on the quality of service to guests. Also, the SEH 

themselves often use this characteristic to present themselves in a positive way, as for 

example an SEH from Lisbon illustrates: 

I will be more than happy to give you some recommendations and tips for this amazing 

city. Whether it be places to visit, to eat, or to go out. I know all the best places to go and 

will be willing to assist you in order to make your stay as enjoyable as possible – 

SEH(L)80, Host 

 

In several cases, it has been observed that guests find these characteristics very helpful 

and are more positive towards an SEH that provides these characteristics. Especially 

knowledge about the history of the specific city is seen by many guests as a helpful 

attribute for their stay, as the following example shows: 

Isa is an amazing host! She had been so kind with us, giving all the suggestions we 

needed, explaining us the Lisboa's history and being so available for the check-in – 

SEH(L)69, Guest  

 

It was also noticeable in the analysis that the SEH knowledge of the urban area is often 

very pronounced in relation to restaurants, pubs, theatres, etc. This suggests that the SEH 

themselves also regularly consume these cultural offerings (e.g. nightlife). An exemplary 

statement of a guest in Lisbon, which could be extracted from the empirical material 

showing this specific characteristic of the SEH, is as follows: 
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Antonio and David are some of the most helpful and hospitable people I have ever met in 

my life. Any time, day or night if you have a question they will help you. Bars, restaurants, 

things to do - they know it all – SEH(L)39, Guest 

 

Based on a comparison of the two cities, it was found that, in relation to the number of 

cases examined each, this characteristic occurs slightly more frequently in Porto among 

the SEH than in Lisbon. 

Travel-affinity as cultural capital 

As already theoretically explained in the literature review, the travel behaviour of 

individuals can provide information about their cultural capital. The empirical material 

for the analysis therefore showed a variety of different features from which these 

characteristics of the SEH can be derived. For instance, in the case that an SEH has 

already been active as a guest via Airbnb, the travel behaviour can be described by the 

host's rating. One of these hosts describes a couple that usually is active as SEH in Porto 

for example as follows: 

Jack & Arielle [SEH] has been one of the best Airbnb experience so far. They been so 

easy to communicate with, super friendly and left the apartment in perfect stand. They 

even washed the bed linen! – SEH(P)5, Host from SEH  

 

SEH seem to gain an advantage in terms of service quality for potential guests through 

this travel experience, because they can better understand their needs. An SEH from 

Lisbon describes this in his own words: 

We are a family […] that travels a lot and knows what it is to be on the other side, which 

is why our guests are more than customers but friends! – SEH(L)57, Host 

 

From many of the statements that were collected, from which tendencies regarding travel 

affinity of the SEH could be deduced, it could be determined that they often travel as 

families, with their partners or friends. This is also evident from the two statements 

mentioned above. Furthermore, the analysis of the empirical material shows that SEH 

with travel experience tend to be more open to new cultures and languages. An example 

for this is the statement of an SEH from Lisbon (the role of languages as cultural capital 

will be discussed in more detail later on): 

Hi, my name is Cécile, I am French of Portuguese origin. I am a photographer, I like to 

travel and meet new people. I have the chance to speak several languages, French, 

Spanish, Portuguese and English – SEH(L)60, Host 
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Relation of the SEH to books and art 

The insight from the literature review that personal relations to art and literature reflect a 

part of the cultural capital of individuals was also adopted in the methodological approach 

of the empirical analysis. As a result, a number of findings could be identified which 

further sharpen the view of this characteristic of the SEH. Accommodations with a 

conspicuously large number of books could only be identified in the analysis of the 

empirical material in Lisbon, where they appear in about one eighth of the SEH properties 

studied. Fig. 25 and Fig. 26 show two examples of these cases.  According to the theory, 

these cases of SEH can be assumed to have an increased cultural capital. 

 

 

 

The relationship of the SEH to art in general was very broadly defined in the analysis. 

For instance, professions that can be ascribed to the artistic sector were considered under 

this aspect. These cases were identified at the SEH in Lisbon, for example, by statements 

such as the following: 

 

1 - Rock and Soul DJ living in Lisbon via London and NYC. Part time photographer 

and Ex fashion stylist – SEH(L)70, Host 

2 - I am an Italian artist living in Portugal for the last 14 years. I travel a lot, and love 

contemporary arts (as you will see by yourself) – SEH(L)56, Host  

These two examples also show that the criteria of the capital types overlap here (travel 

affinity, host of another nationality, relation to art). Although not as frequent as in Lisbon, 

these artistic cases were also found in Porto. An exemplary extract of this: 

 

As an artist, I spend much of my day in the atelier; therefore, I am available to inform 

and advise when necessary – SEH(P)25, Host  

Figure 26: Exemplary picture 2 with 

high number of books in property. 

SEH(L)80 / Source: Airbnb.com 

 

Figure 25: Exemplary picture 1 with 

high number of books in property. 

SEH(L)56 / Source: Airbnb.com 
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Languages as cultural capital 

The number of languages spoken by the SEH has already been explained in detail in the 

chapter on quantitative results. In the field of the qualitative results, the question now 

arises what exactly the ability to speak different or several languages of an SEH brings 

with it in the context of the SE, or how this characteristic is evaluated by the guests. The 

empirical material has shown that languages not only reflect a part of cultural capital, but 

also interact strongly with the ability to communicate (will be discussed in more detail in 

the context of social capital), since in many cases this is what makes communication 

(online and offline) possible. Many of the SEH studied use this characteristic - if existing 

- to describe themselves positively or to emphasize their qualifications. It seems that SEH 

with this ability want to distinguish themselves from other hosts at Airbnb. The following 

statement can be taken as an example from the empirical material: 

I am a journalist, book critic and a classical music lover. I speak Portuguese, English, 

Spanish, French and Italian and I love sharing my knowledge of the city with my guests 

– SEH(L)80, Host 

 

In this case, too, it is again evident how many different characteristics (which were 

already explained above) overlap in relation to different types of capital (academic 

education, relation to art and culture, knowledge about the city). With reference to the 

languages it could be seen that guests consider this characteristic of the SEH as very 

positive. For instance, one guest rated the host cited above with the following words: 

I don't think that Rui needs my positive review here since he has already enough of them... 

yet I would like to write publicly that Rui's flat was very special to me. I spent quite a 

long time studying his books (in different languages about different subjects) and I owe 

him some goods hints about Portuguese literature. It was nice to get them at breakfast, 

chatting with Rui at the kitchen window – SEH(L)80, Guest 

 

Guest reviews like this one also reveal a variety of characteristics of the cultural (and 

social) capital of the SEH. Different languages spoken by the SEH can be used to attract 

people from different countries as guests and thus benefit even more from the SE.  

 

However, SEH do not necessarily have to speak many languages in order to benefit from 

the SE, but merely increase their chances and opportunities. Nevertheless, the analysis of 

the empirical material shows that speaking the English language (besides the official 

Portuguese language) of the SEH in both Porto and Lisbon is almost seen as a 'standard' 

skill of the SEH, which is considered very positive by most of the guests and even 

assumed by many. This 'standard' of communication in English is shown by the fact that 
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the descriptions of the SEH as well as the reviews of guests and other hosts are almost 

entirely written in English. This suggests that potential SEH 'only' speaking their native 

language (if it is not English) have much more difficulties in participating in this model 

of the SE. 

 

Conclusion on the cultural capital of the SEH 

The characteristics that could be derived from the empirical material regarding the 

cultural capital of the SEH are not expressed equally in all cases studied, which is why 

the cultural capital of the SEH cannot be generalized. However, it was found that in all 

cases studied, at least one of the four identified 'main characteristics' is pronounced. 

Furthermore, it was found that SEH are more likely to benefit from the SE and are more 

popular to guests when exhibiting several of the described characteristics.   

Specific knowledge about certain places and localities in a city inevitably also provides 

information about the interests and leisure activities of the SEH. The resulting knowledge 

of the SEH can be positively used by them to pass it on to the guests in the form of 

recommendations and tips for activities. The increased affinity for travelling, which could 

be determined by the analysis, can also be used advantageously for hosting guests, as the 

SEH can better understand the guests and their needs through their own experiences. 

Through the reference to art and literature, another sign of increased cultural capital of 

the selected SEH could be identified. This manifests itself e.g. in the form of owning a 

high number of books or through artistic professions of the SEH. In almost all cases the 

SEH speak English and in many cases even several languages, which can definitely be 

seen as a sign of increased cultural capital as well. The overall picture with regard to this 

type of capital suggests that many people have no or significantly less chances to gain a 

foothold within the SE due to the absence of one or more of the four characteristics 

mentioned above. 
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5.2.3 Social Capital of the SEH  

In the capital group of social capital, the analysis of the empirical material allowed most 

of the information for this thesis to be collected and evaluated. It was identified that social 

'values' are on the one hand important for SEH to introduce themselves or present 

themselves to the Airbnb community and on the other hand guests tend to emphasize 

these values in their evaluations (compared to cultural and economic factors of SEH). 

Consequently, the social capital of the SEH seems to be of particular importance within 

the SE. In order to make the results and exemplary statements from the empirical material 

more comprehensible, three subcategories were also identified here, which have emerged 

from the analysis and describe the social capital of the SEH more precisely. On the one 

hand, it was found that social values in the form of social practices can be derived from 

the type of social interaction that the SEH has with the guests (1). On the other hand, 

various (social) networks (2) could be identified, which provide the SEH with certain 

advantages on the SE market. Furthermore, the ability to communicate (3) could be 

identified as a significant characteristic of the social capital of the SEH.  

 

Social interaction with guests 

The way SEH and guests interact with each other could provide some important insights 

regarding the social capital of the SEH through the analysis. The practices and meanings 

of these interactions are very diverse. In general, three levels of intensity of the interaction 

could be identified: flexible social interaction, strong social interaction and no personal 

interaction. The cities of Porto and Lisbon do not differ significantly in this respect, so 

they will not be differentiated here. 'Flexible' social interaction is the most common form 

that emerged from the empirical material. This type of interaction implies a certain 

sensitivity or feeling of the SEH to assess when guests want privacy and when social 

interaction is appropriate. A guest of an SEH from Lisbon describes this intersection 

between privacy and social interaction as follows: 

David provides just the right amount of privacy and communication with guests. He’s 

also generous with his time and knowledge of the city – SEH(L)79, Guest 

 

'Strong' social interaction was observed less frequently than the previously mentioned 

form of interaction, but it still represents a common form of interaction between SEH and 

guests in the analyzed cases. 'Strong' here means that the interactions require more time 
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and thus take up a (larger) part of the SEH leisure time. Therefore, these are activities in 

which the SEH is in intensive personal contact with the guest, which goes beyond a 

'business' relationship. For instance, an SEH from Porto describes the situation in his 

accommodation as follows: 

This is a living house, so guests are welcome to hang out and have conversations, share 

experiences, ask for advice and tips and many times even join for meals and a glass of 

wine if they wish so – SEH(P)22, Host 

 

Guests also often describe this type of strong social interaction as very positive and 

pleasant. The guest of an SEH from Lisbon describes his personal experience regarding 

this form of interaction with him with the following words: 

He [the SEH] made breakfast for us each morning and we learned so much chatting with 

him. He also gave us maps and helpful hints for our stay – SEH(L)80, Guest 

 

Not only in terms of content could most cases of this 'strong' social interaction (type of 

activity) between SEH and guest be observed as versatile, but also spatial differences 

could be observed. While most of the cases of this kind of interaction take place within 

the accommodation (see e.g. the two statements cited above), occasionally activities 

between the SEH and the guest could also be identified which take place outside the 

accommodation. Two examples from Lisbon can be mentioned here: 

1 – He [the SEH] welcomed us warmly and gave us many helpful informations. He also 

took us hanging around – SEH(L)70, Guest 

 

2 – Matija [the SEH] was not there but David, his flatmate received us and was really 

kind and lovely. He showed us the city, went out with us and helped us whenever we 

needed – SEH(L)13, Guest 

 

Statement 2 highlights another important characteristic regarding the social capital of the 

SEH: the network of several people beeing involved in the hosting process (explained in 

more detail in the subchapter below). With this characteristic the SEH manage to avoid 

e.g. a lack of interaction, i.e. a 'being alone' of the guests. Nevertheless, the analysis of 

the empirical material showed that 'no personal interaction' occurs more often than 'strong 

social interaction'. Exemplary statements of guests (1) and SEH (2), which indicate a lack 

of personal interaction, are: 

1 – Ricardo [the SEH] never showed up and we could never talk to him personally – 

SEH(L)48, Guest 

  



  

Chapter 5: Results 77 

2 – As I will be travellling you won’t be able to contact me in person, but you can message 

me or email whenever you need – SEH(P)9, Host 

 

The meaning of 'no personal interaction' is difficult to classify, as the cases analyzed are 

defined as SE, which in many cases implies that the SEH rent out their accommodation 

(where they normally live themselves), e.g. because they are on holiday. This means that 

it cannot be deduced how they would interact with the guests if they were on site. 

However, it could be recognized that in both Porto and Lisbon the social interaction 

between SEH and guests is rather high if the SEH is in the city or accommodation at the 

same time. It can even be recognized that in many cases the SEH seek for this social 

interaction with the guests. 

 

Networks of people and family 

The 'networks' previously mentioned in the context of social interaction, which were also 

already derived in the literature review on the basis of Bourdieu's theory of social capital, 

will now be explained in relation to the results of the empirical analysis. Basically, 

'networks' were considered as such, as soon as it was found that a SEH does not host 

alone, but at least one other person is involved in this process. It was found that these 

networks can help performing necessary task for the SEH and thus simplify the SEH 

profit from the SE market.  This (conscious or unconscious) formation of such networks 

was observed as quite commonly in both Porto and Lisbon and thus appears to be an 

important characteristic for the identification of the social capital of the SEH analyzed. 

How these networks manifest and in what specific way they support the SEH in the 

hosting process varies widely. In the following, common forms and practices of these 

networks will be shown and proven with exemplary statements from the empirical 

material. 

On the one hand, the circle of friends of many SEH under investigation was identified as 

such a network. In these cases, friends and acquaintances are commissioned by the SEH 

to carry out the classical 'host activities' for which the SEH does not have the time (due 

to absence or other private obligations). Guests tend to evaluate this 'commissioning' of 

friends in a positive way, as e.g. a guest from Lisbon points out with a statement: 

Maria [the SEH] made it all so easy, even though she was away! She arranged [...] a friend 

to let us in and give [us the] keys etc. – SEH(L)30, Guest 
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In these cases, the question arises whether the SEH concerned would also benefit from 

the SE if they could not rely on this external assistance, for example because they are less 

socially embedded. A similar form of networks can be created by the type of housing of 

the SEH.  For instance, the empirical material shows that living in shared flats is a 

common network to which SEH fall back on. An exemplary statement of an SEH from 

Lisbon who lives in a shared flat illustrates the advantages of such a network:  

If you arrive [...] I will be able to greet you personally, otherwise one of other students 

(all erasmus) will be here to greet and welcome you – SEH(L)23, Host 

 

Shared flats therefore offer better opportunities to participate in the SE, as several people 

live there who can act as 'optional SEH' (e.g. for handing over the keys, showing the 

accommodation, etc.). In addition, there is the advantage compared to friends or 

acquaintances of the SEH that the flatmates of the flat-sharing community tend to know 

the accommodation and the living environment better, which in turn improves the guest 

service. 

Furthermore, the familial embedding of many SEH under investigation could be 

identified as another common type of network. In principle, this is expressed by similar 

patterns and advantages as the networks explained above, but with the difference that the 

networks are based on a family or partnership relationship. As already mentioned in the 

chapter on quantitative results, it can be seen that e.g. couples often already create the 

Airbnb-listing and the description of the respective accommodation together and become 

'officially' active together as SEH. Guests appreciate the quality of these networks, which 

can be seen in the following statement of a guest from Lisbon: 

Valdivia and João [the SEH] are a kind, warm couple who were dedicated to making my 

visit to their home [...]. Staying with them was like being welcomed into a family – 

SEH(L)73, Guest 

 

Here, too, 'typical host tasks' can be divided among more than one person, which on the 

one hand allows time flexibility for the SEH and on the other hand increases the service 

for the guests. This family help regarding the process of hosting can also be practiced by 

other family members such as the mother of the SEH, as the statement of a guest from 

Porto illustrates: 

Helder and his Mom are very reactive and sympatic and was very arranging at our arrival! 

– SEH(P)16, Guest 
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Communication-skills as social capital 

The ability of individuals to communicate depends on a variety of factors. Based on the 

empirical analysis, however, it was found that this attribute is most likely to be associated 

with the social capital of the SEH. Of course, (verbal) communication also requires 

certain skills (such as the ability to speak different languages), which has already been 

identified as an advantage for SEH in the context of cultural capital. However, if 

communication is now considered on a social level, some findings can be mentioned with 

regard to the empirical material, which allow to make the ability of the SEH in this context 

more transparent. Guests who rated the ability of the SEH to communicate as very 

positive often mentioned personal qualities such as politeness. The following statement, 

in which one of the analyzed SEH was evaluated by another host, can be used to illustrate 

this exemplarily: 

I have only very good words about Bruno [the SEH]. He was very polite and respectful 

[...] and the communication was on the TOP level. All in all, I would undoubtedly highly 

recommend Bruno – SEH(P)13, Host from Host 

 

Politeness and respect are attributes that can be traced back to the respective socialisation 

of the individuals and thus significantly reflect the social capital. The analysis has shown 

that this attribute is almost 'normal' for the SEH examined and is expected by many guests 

to evaluate their stay as satisfactory. Another important ability that has to be fulfilled in 

order to become active as a SEH is a basic affinity towards digital forms of 

communication. Before SEH and guest can actually meet in person and communicate 

'normally', the stay is booked online and communicated online. Furthermore, after the 

stay an evaluation is also made online. If the respective SEH is not in the city at all during 

the stay of the guest, in most cases the whole communication-process is done via the 

internet. Computer skills and reaction time are of great importance here. Some guests 

describe their experiences in this regard as follows:  

1 – Laura [the SEH] and her husband were very helpful with local tips and responded 

quickly to all of my communication – SEH(P)14, Guest 

 

2 – Sergio [the SEH] gave us super clear instructions on how to get there and in general 

communication was perfectly clear and timely – SEH(L)65, Guest 

 

The results of the analysis suggest that older people in particular, who tend to be less 

technically versed than younger generations, have less opportunity to benefit from the 
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SE. Basically, it could be found that the communication behaviour of an SEH 

significantly determines how and whether he or she can participate in the SE. People for 

whom the explained communication skills are less pronounced (due to age, lack of 

language education, type of socialisation, etc.) seem to have a more difficult access to the 

SE community.  

 

Conclusion on the social capital of the SEH 

With regard to the issue of the capital of the selected SEH, most information could be 

obtained by analyzing the empirical material in the field of social capital. This is due to 

the fact that SEH often use characteristics that can be attributed to social capital to 

introduce themselves to the community of Airbnb and guests attach great importance to 

these characteristics. This resulted in more qualitative data to analyze for this type of 

capital than for the cultural or economic capital in the empirical analysis.  

The results of the analysis suggest that the selected SEH have an increased social capital, 

which is due to various findings. On the one hand, a social form of interaction between 

SEH and guest is dominant, which is very much oriented towards the needs of the guests. 

This implies a high adaptability of the SEH, which can by no means be expected and 

fulfilled by all people equally. Hosting together with other people or with the help of 

friends, acquaintances or family (networks) in the hosting process could be identified as 

a frequently used method as well. SEH who have access to these networks gain various 

advantages that other individuals (e.g. singles, less socially integrated people or elderly 

people) do not have which in turn can be led to the conclusion that there is an unequal 

chance of benefitting from this market for different people. Through the findings of the 

analysis, further social inequalities within the SE can be assumed: In the field of 

communication skills it was found that most guests expect a basic level from the SEH and 

with increased communication skills, the success or reach within the SE community can 

be increased. All the identified characteristics of the social capital of the SEH are not 

strictly necessary to participate in the SE. SEH are therefore not automatically excluded 

if they do not have these characteristics. However, this can significantly improve their 

competitiveness. Most of the SEH investigated showed more than one of the identified 

characteristics in terms of social capital. For (potential) SEH that match only one or even 

none of these characteristics, the chances of benefiting from the SE are therefore 

significantly reduced. 
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Chapter 6: Discussion, interpretation and 

evaluation 

In this chapter, the aim is now to compare the findings of theory and empiricism in 

the context of the subject of this thesis and to answer the research questions formulated 

at the beginning of the work, taking all the knowledge gained into account. The aim here 

is also to critically evaluate the applied methodology and to point out limitations of the 

research conducted. Furthermore, recommendations for future research can be identified 

in this way.  

 

6.1 THE AIRBNB PLATFORM REDUCED TO THE SE 

The literature review primarily revealed that there is no generally accepted definition of 

the term 'sharing economy'. It has to be considered in a specific context and can thus be 

specified more precisely on the basis of various criteria. With regard to the Airbnb 

platform, it was especially possible to identify 'authenticity' as a main characteristic for 

SE. This means an exclusion of hosts who misuse an accommodation for a merely 

economic profit without living there themselves. Furthermore, the literature review 

allowed to identify the type of accommodation listed, the availability of this 

accommodation per year and the number of listings per host as relevant factors for the 

differentiation between SE and professionalized cases. The analyzed literature also 

indicates that the actual 'sharing' rate at Airbnb in general is very marginal and that the 

majority of the offer can be attributed to professionalized structures. 

This very low proportion of SE at Airbnb was confirmed by the empirical part of this 

work in the two case study areas. By applying filters based on the criteria described above, 

the case study area of Lisbon was found to have 8.84% and Porto 2,03% SE considering 

all listings. In both cases, these are very few hosts compared to the total number of 

listings, which shows that the 'sharing' concept promoted by Airbnb is not a priority here. 

The identified rate of professionalized cases in Porto is also significantly higher than in 

Lisbon, indicating an even tighter Airbnb market, dominated by investors and other 

professional users of the platform. With regard to the validity of the data used and the 

resulting findings, it must be critically noted that the listings on Airbnb are dynamic and 
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change daily.  The filters used to identify the SE cases were applied to the data set of a 

specific day. If a host has deactivated its listing (e.g. for health reasons) during the period 

of data collection, he is not part of the data set, although he may normally operates SE. 

The SE rates found are therefore much more a 'guideline' for interpreting the situation on 

site. Nevertheless, the rates found through the reduction-steps can confirm a clear 

majority of professionalized cases in Porto and Lisbon. 'Sharing economy' plays only a 

very minor role here. In addition, the very small proportion of hosts that operate SE rarely 

actually become active. Many are registered on the platform but do not use it regularly. 

This confirms once again that Airbnb is actually a purely professional business. 

 

6.2 MEASURING THE SOCIO-ECONOMIC CHARACTERISTICS OF 

THE HOSTS 

Another essential research question of this thesis was how hosts in general and SEH in 

particular can be characterized socio-economically. From the literature review, it became 

clear that a common approach to this issue is the research on the term 'capital', which can 

be extended to a socio-economic level of the hosts in order to understand the hosts' 

embedding in society. However, applying this approach to the Airbnb profiles of the 

selected SEH has revealed some difficulties. Information about the capital could not 

simply be collected (as in surveys or interviews) but had to be extracted and derived from 

existing information from the profiles. The mixed-method approach proved to be 

effective in this respect, but it was not possible to obtain the same amount of information 

about all three types of capital of the SEH. For example, hosts tend to limit their profile 

descriptions to their cultural and social characteristics instead of describing their 

economic situation (e.g. their annual income) in more detail. Nevertheless, it was also 

possible in the empirical analysis to gain some findings about the economic capital of the 

SEH using the qualitative part of the dataset. For instance, the accommodations of the 

selected hosts and their physical condition and equipment reflect, up to a certain point, 

the economic capital of the hosts in a materialized form. The findings of the literature 

review that the three types of capital cannot be strictly distinguished from one another, 

but that their transitions can be described as 'fluid', could be confirmed by the empirical 

part of this thesis. A qualitative approach enables the visualization of these 'transitions' 

between the capital types and can improve the understanding of the socio-economic 

characteristics of SEH. Due to the described limited validity of the (qualitative) data used, 
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future research in this thematic field may be recommended to collect data using surveys 

or interviews in order to obtain more accurate information on the social, economic and 

cultural capital of the SEH. For this, however, the selected hosts would have to be 

personally reachable, which is only possible once the accommodation offered has been 

booked. Without a booking, the e-mail address, phone number and other information of 

the host will remain hidden. The profiles of the hosts, including descriptions, ratings and 

pictures, are therefore the only source of information for a data collection, also for reasons 

of data protection. 

 

6.3 NECESSARY CHARACTERISTICS TO BENEFIT FROM THE SE 

Basically, the literature review has already shown that there are some prerequisites which 

hosts must (unconsciously) have in order to be accepted in the 'world' of the SE. Of 

course, anyone can register on Airbnb, but the requirements set by the community form 

the capital that the host must hold to be part of it - the pursuit of the 'superhost'. Ideally, 

this host is flexible in terms of time, speaks various languages, is polite, educated and 

lives in a beautiful apartment. Furthermore, he or she should spend free time with the 

guests and still leave them their privacy. In this idea of the perfect SEH there are high 

expectations in terms of the economic, social and cultural capital of this respective person. 

Of course, not all these criteria can be met by the hosts, but the closer they are to those, 

the better the chances on the SE market. The literature review also showed that an 

important characteristic of successful SEH is the ability to adapt to the guests (e.g. 

linguistically or culturally). The initial question of this thesis was who benefits from the 

SE in selected districts of Porto and Lisbon. In terms of the number of people who benefit 

from the SE in relation to all hosts in the study area, one answer could already be found: 

very few. But who are these few and what do the empirical results of the analysis say 

about them? 

Since no existing academic research could be found that specifically addresses the capital 

of SEH in general, the results of the empirical analysis of this thesis cannot be directly 

compared here. However, they can be discussed in the context of various studies that deal 

with the hosts of Airbnb in the broadest sense. For example, the academic community 

largely agrees that it is mainly people from the social middle class who benefit from the 

'typical' SE. This could be confirmed by the empirical analysis in Porto and Lisbon 

through various indicators. Most SEH in the two cities speak more than two languages, 
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are characterized by a high level of higher education, and are usually themselves very 

fond of traveling and open to new cultures. By considering the different 'speaker sources' 

(host, guest, etc.) it could be seen that the importance of the characteristics that a SEH 

must provide is evaluated very differently. The SEH themselves usually tend to 

emphasize their travel experiences and their level of education or profession. In addition, 

they often mention the characteristic of not hosting alone, but having support from friends 

or family. Guests, in turn, consider social interaction, the quality of the accommodation 

and the SEH's knowledge of the respective city to be important factors for giving a 

positive evaluation. Former hosts of the SEH themselves (in case they already used 

Airbnb as guests) also place a different focus in their ratings. In most cases, cleanliness 

and politeness of the SEH are important factors for a positive evaluation. From the overall 

picture of the different speaker groups, the necessary (socio-economic) characteristics 

that are expected from SEH to be successful can be derived.  

The (socio-economic) 'necessities' for participating on the SE obtained through the 

empirical analysis of the data material clearly indicates that certain people or even 

population groups are excluded from this market. Socio-economic inequalities of the SEH 

in comparison to the total population can therefore be confirmed, which will be briefly 

explained by giving examples here. Starting with the economic capital, it is evident, for 

instance, that SEH accommodations must provide a certain level of quality and basic 

equipment in order to attract guests. If certain people cannot afford this equipment or kind 

of accommodation, their chances on the SE market decrease. In addition, the high 

proportion of SEH with a high level of education and relatively well-paid professions 

shows that they are unlikely to use Airbnb for purely economic reasons. It can be assumed 

that there are people in financial needs who may need this additional income more, but 

who are excluded from the SE for various reasons. In addition, leisure-time of the SEH 

could be identified as an important commodity to ensure a certain flexibility for guests. 

People with full-time jobs or other commitments therefore have less chances to benefit 

from the SE. Here, however, a strong overlap with the social capital of the SEH could be 

identified, which can be used to make up for a time deficit by involving family and friends 

in the hosting process. A frequently identified case was that SEH live together with their 

family or in a shared flat housing model. In this way, hosting 'tasks' can be shared among 

several people. If certain people do not have this social embedding, their chances to 

become active as SEH are reduced. In general, characteristics of cultural and social capital 
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seem more important to benefit from the SE than those associated with the economic 

capital. Most of the selected and analyzed SEH can be described as very communicative 

and open to new cultures. This in turn requires a certain socialization and language skills. 

Guests often search for an 'authentic' SEH, who can also provide helpful 

recommendations regarding the respective city. Cultural education thus brings 

considerable advantages on the SE market. In addition, it should not be forgotten that 

Airbnb is an online platform and that Internet access, and a basic technical understanding 

are required to become or remain a part of the SE. This also excludes people and reduces 

the number of persons who can benefit from the SE.  

 

6.4 THE POPULATION OF THE CASE STUDY AREAS COMPARED 

TO THE SEH 

In order to characterize the selected and analyzed SEH, it seemed important to 

contextualize the case study of this thesis and to better understand local and population 

dynamics. In this way, the SEH can be better put into context and processes can be 

derived. Previous studies or published papers concerning the case study areas of Porto 

and Lisbon have shown that tourism structures in general have a strong influence on the 

resident’s everyday life (retail sector changes, rents increase, etc.). It can be assumed that 

people who live in the case study areas and do not benefit directly from the tourist 

structures experience strong social and financial losses. The papers examined have shown 

that the older population in particular is affected by a potential displacement caused by 

the increasing supply of STR's. In both study areas, the proportion of elderly people is 

relatively high, which makes the population here very vulnerable to processes of 

'touristification'. The evaluated Census data is from 2011, which worsens the validity in 

terms of comparison with the results of the empirical analysis. It can be assumed that 

between 2011 and 2019 certain changes in the population structure have already been 

observed, which can be attributed to the tourism development. Future research is therefore 

recommended to conduct new studies in this regard as soon as a new version of the Census 

is available. Nevertheless, the comparison of the Census data from 2011 to the results of 

the empirical analysis of who the SEH are has provided insights that will be briefly 

discussed below.   

In both Porto and Lisbon, the percentage of female SEH is significantly higher than the 

percentage of women in the total population of the case study areas. This is consistent 
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with the findings of the literature review that women tend to be more active as hosts in 

the SE than men. The Census data in both the case study area of Porto and in Lisbon 

indicate a high proportion of elderly people. The age of the population was provided here 

through the Census in categories that cannot be ideally compared with the results of the 

empirical analysis. One of the categories includes people between 25 and 64 years of age, 

which allows only very imprecise statements. Based on the results of the analysis, it can 

be assumed that the majority of the SEH is between an age of the early twenties and early 

forties. This is evidenced, for instance, by the large number of identified young families 

and students who live in shared flats and become active as SEH in the case study areas. 

A more specific comparison between the SEH and the total population in terms of the age 

structure could only be made if the Census data were more accurate (more detailed 

categories) and if the exact age of the SEH was known. Only very few SEH provide 

information about their exact age in their profiles. To find this out, a survey or interview 

with the selected SEH would have to be conducted, which seems complex in terms of 

organization and for data protection reasons.  

The Census data could also be used to derive the educational level of the population in 

the two study areas. In the districts of Porto, the population's level of education is 

significantly below the city average, while in the districts of Lisbon, the level of education 

is in line with the average. Illiteracy rates in both areas are considerably higher than the 

city average, making the access to Airbnb difficult for many and excluding them from the 

market. Based on the empirical analysis of the SEH, it can be concluded that it is rather 

people with higher education who become active in the SE and benefit from it. From this 

it can be concluded that the level of education leads to a selection in the SE market, which 

can confirm a socio-economic inequality in the SE.   

 

6.5 URBAN DEVELOPMENT PROCESSES IN RELATION TO THE SE 

The literature review demonstrated that tourism structures have an increasing influence 

on the development of urban areas and more precisely on the economic and social 

development of neighbourhoods. The role STR's in general and the SE focused on Airbnb 

in particular have or could have on the (future) urban development will briefly be 

discussed below on the basis of the empirical results. 
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The strong increase in the number of STR’s in the case study areas in recent years shows 

the importance of future political decisions and regulations in this field. The only very 

marginal part of SEH identified by the empirical analysis suggests a high degree of 

misappropriation through the professional use of Airbnb. Furthermore, this means that an 

increasing amount of housing for the actual needs of the residents living in the affected 

areas is missing. Adapting to this development as a resident could mean becoming active 

as a SEH and profiting financially from it. According to the results of the empirical 

analysis, however, this is only possible for a small group of people considering the 

necessary characteristics to benefit from the SE described above. What does the rest of 

the people do? According to the literature review, papers suggest that these people are 

increasingly being pushed out of the affected districts by this development, as they are no 

longer able to cope with the socio-economic changes in the population. Furthermore, it 

can be assumed that with the current development, the professionalization of Airbnb will 

further increase, and the already very small proportion of actual SE will be completely 

lost. 

The results of this work suggest that a higher proportion of actual SE would also ensure 

a more socially sustainable urban development (compared to the professionalized cases). 

In case of a lack of tourism (e.g. due to a crisis) the accommodations would continue to 

be 'normally' inhabited by local residents, since SEH usually only rent accommodations 

via Airbnb in which they normally live themselves. Professionalized Airbnb 

accommodations would be vacant in case of a crisis and no one would benefit - neither 

the residents, nor the landlords, nor the city itself. For a (socially) sustainable urban 

development within the context of Airbnb, specific policy concepts seem essential (e.g. 

the legal definition of 30 days per year as a maximum for the supply of STR's). Even if 

the SE excludes people, the prevention of professionalized Airbnb use would be a target-

oriented approach for a more social urban development in Porto and Lisbon. However, 

both cities face a major challenge in this respect, as tourism is an important source of 

income here for many people. Nevertheless, the development of STR's here must be 

thought more sustainable in order to look successfully into the future for the entire city. 





  

Chapter 7: Conclusion 89 

Chapter 7: Conclusion 

The aim of this master’s thesis was to better understand the concept and meaning 

of the so-called Sharing Economy in the context of the online platform 'Airbnb' and 

especially to find out which people use this concept and whether certain individuals have 

more chances to be successful in this market than others due to their socio-economic 

position in society. The research was geographically limited to selected districts of the 

cities of Porto and Lisbon, which experienced a strong tourism-driven development in 

recent years and thus a significant increase in the services offered by 'Airbnb'. To conduct 

the research, the findings of a topic-related literature review were compared with the 

results of an empirical analysis, which was carried out using a mixed-method approach. 

Information from the online profiles of practicing Airbnb hosts in the research areas were 

used as the data basis. The 'netnography' approach proved to be appropriate for this 

purpose, as it is particularly suitable for the analysis of shorter statements (online ratings, 

comments, profile descriptions, etc.). In addition, images of the selected hosts' 

accommodations were analyzed as a data basis to better understand their living 

conditions. 

In conclusion, some results can be mentioned to answer the initial research question of 

this thesis regarding the existence of socio-economic inequalities in the Sharing 

Economy. Through the different perspectives of the analyzed statements (from the hosts 

themselves, from the guests, from other hosts) it became clear that the different 'positions' 

have different requirements for a SEH to be evaluated positively. In addition, by summing 

up all these findings, it can be concluded how the 'average' hosts of the Sharing Economy 

can be described socio-economically and how much they actually benefit from the SE.  

In terms of quantity, the number of these hosts in the SE sector is very marginal with 82 

in Lisbon and 26 in Porto, and is a clear minority in both cities compared to the number 

of 'professionalized' hosts. These very few identified SEH, however, do not indicate that 

they represent the 'average' of society. For the most part, they are characterized by good 

language skills (speaking several languages) and a high level of school or university 

education (academic professions). The proportion of women registered as SEH proved to 

be larger than that of men. Nevertheless, the qualitative analysis showed that many SEH 
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host collectively (e.g. as shared flat or families) and that the given gender is only listed in 

the respective profile for formal reasons. Moreover, the majority of the identified SEH in 

both cities rarely host and do not regularly benefit from the SE-market. Almost half of all 

analyzed listings (Porto and Lisbon combined) have not been booked for more than half 

a year, which further confirms the dominance of professional listings at Airbnb. Most of 

the analyzed SEH have already become active on Airbnb between 2014 and 2017 and 

seem to benefit from the platform only very sporadically.   

Nevertheless, a more specific socio-economic 'picture' of this people being active as SEH 

could be drawn on a qualitative basis and then put in relation to the local population. The 

greatest differences or inequalities that could be identified between the SEH and the 

population in the case study areas are manifested in the age structure and educational 

levels, which in turn have a significant impact on social and cultural capital. In the case 

study areas of both Porto and Lisbon, a relatively high proportion of elderly people as 

well as people with lower levels of education were identified in the population. Since a 

large part of the lifestyles of the selected SEH are indicative of 'younger' people and since 

the results of the analysis of the social and cultural capital of the SEH are indicative of 

higher educational attainment, it is evident that the age structure and educational 

attainment of individuals causes socio-cultural inequalities in the SE. The most important 

factors to be successful in the SE could be identified in the area of social capital. These 

include above all the quality of (social) interaction with guests, 'membership' in networks 

with family and friends, and general communication skills. Although an increased 

economic capital of the SEH could be observed as helpful for success in the SE in the 

conducted analysis, it is not absolutely necessary. For example, a very well equipped and 

renovated apartment is more attractive to potential guests but does not constitute the 

majority of the cases analyzed and can only be helpful as a small 'upgrade'. Social and 

cultural values, on the other hand, appear to be very relevant for being or becoming part 

of the 'classic' SE. It is doubtful, for instance, that the 80-year-old man living alone and 

speaking only Portuguese will become active as an SEH and benefit from the SE model. 

The findings of the literature review and the empirical analysis suggest that, as a result of 

the continuing professionalization of Airbnb in the case study areas, the actual SE cases 

will become even fewer or will no longer exist in the future. This process should be further 

monitored and evaluated by future research in order to better assess the importance of 

STR’s for a future urban development. Furthermore, urban policy makers should urgently 
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address this issue and recognize that by far the largest share of Airbnb accommodations 

offered in Porto and Lisbon are not covered by the SE model, but are misappropriated for 

purely economic profit and that the few actual SEH remaining do not represent or reflect 

the socio-economic diversity of the population in the districts studied. Political 

regulations in Porto and Lisbon could increase the share of SE in the context of Airbnb, 

create greater socio-economic equality inside the SEH community and counteract a 

further professionalization of this market. This in turn would have a positive impact on a 

(socially) more sustainable and future-oriented urban development. 
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Appendix A 

Codebook for analysis (long version with code-descriptions) 

Code 

Number 
Code Description 

Type of 

capital 

101 

Top-floor 

property/ Good 

view 

Property is located in a high floor or 

offers a good view so either hosts or 

guests mention this as a positive 

aspect 

  

102 
High level of 

cleanliness  

Property looks or is mentioned by 

guests as very clean 
  

103 
Available free 

time  

Host has a relatively large amount of 

free time which he or she can use for 

the guests (e.g. in form of group 

activities)  

  

104 
Relatively 

small property 

Host or guest mentions that the 

property is quite small (compared to 

the expectations). Also, if it can be 

abstracted from the picture 

(subjective) 

  

105 
Well-equipped 

property 

High level of equipment in the 

property for various needs and 

different kinds of people  

  

106 
Host from 

other country 

Host moved to the city from another 

country 
  

107 

Academic 

background/ 

High education 

Host has an academic degree or is an 

enrolled student. Also, if guests 

mention that the host has a high level 

of education 

Economic 

Capital 
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108 
Badly equipped 

property 

Necessary aspects (furniture, toilet 

paper, etc.) for staying in the 

property are not given 

  

109 
High level of 

uncleanliness  

Property is not cleaned properly 

which can be seen from the photos or 

guests complain about it 

  

110 
Refurbished 

Property 

It can be seen in the pictures or it was 

mentioned by the host or the guests 

that the property is in a refurbished 

condition  

  

111 
Property as an 

investment 

Host or guest mentions that the host 

owns the property for the reason of 

investment 

  

112 
Relatively large 

property 

Host or guest mentions that the 

property is quite large. Also, if it can 

be abstracted from the picture 

(subjective). 

  

113 

Basically 

equipped 

property  

Guests, hosts or pictures provide the 

information that the property is 

equipped on a basic level  

  

114 
No academic 

background 

Host has a profession which doesn’t 

require an academic degree/ higher 

education 

  

115 New furniture 
Property includes high amount of 

new furniture 
  

116 

Non-

refurbished 

property 

It can be seen in the pictures or it was 

mentioned by the host or the guests 

that the property is in a non-

refurbished condition 

  

201 

High 

knowledge 

about the city 

Host offers an advanced level of 

knowledge regarding the city and 

neighbourhood using it for giving 

information to the guests  

Cultural 

Capital 
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202 
Travel-

experience 

Host already collected own 

experience in travelling or living in 

different countries 

203 
Strong relation 

to art 

Host has a high level of interest in art 

or is an artist  

204 

High number 

of books in 

property 

The property is filled with a higher 

number of books 

301 
Flexible Social 

Interaction 

Host offers both privacy and social 

interaction depending on the guest’s 

preference 

Social 

Capital 

302 
Strong Social 

Interaction 

Host offers a strong level of social 

(personal) interaction with the guests 

303 

Network of 

more than one 

person 

Host doesn’t host alone or knows 

people who can welcome or talk to 

the guests in case main host doesn’t 

have time to do it by his or her own 

304 

Private 

activities with 

guests 

Host uses free time to undertake 

activities with the guests (e.g. 

restaurants, museums, etc.) 

305 

Good 

communication 

skills 

Host offers high level of 

communication to the guests 

306 
No personal 

interaction 

Host and guest did not meet each 

other in person 

307 Family person 
Host has a partner and/ or has 

children (family in general) 
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Appendix B 

Maps of research area and visualisation of the reduction steps 
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Appendix C 

Tables for quantitative analysis 

 (Results for “Last time hosted” in numbers) 

 

 

(Results for “Type of property” in numbers) 

  

Entire 
home 
(A) 

Private 
room 
(A) 

Shared 
room 
(A) 

Total 
(A) 

Entire 
home 
(P) 

Private 
room 
(P) 

Shared 
room 
(P) 

Porto 18 8 0 26 69,2% 30,8% 0,0% 

Lisbon 46 35 1 82 56,1% 42,7% 1,2% 

Summarized 64 43 1 108 125,3% 73,5% 1,2% 
 

A = Absolute numbers 

P = Percentage amount 

 

 

  

Porto 
absolute 

Lisbon 
absolute   Porto % Lisbon % 

            

Between one day 
and one week ago 7 20   6,5% 18,5% 

Between one week 
and one month ago 4 9   3,7% 8,3% 

Between one month 
and six months ago 7 13   6,5% 12,0% 

More than six 
month ago 8 38   7,4% 35,2% 

Never 0 2   0,0% 1,9% 

            

Total cases 26 82       
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(Results for “Hosting since” in numbers) 

 

Year Porto (A) Lisbon (A) Total (A)  
2019 0 2 2  
2018 1 5 6  

2017 5 15 20  
2016 8 15 23  
2015 4 13 17  
2014 6 17 23  
2013 0 7 7  

2012 1 6 7  
2011 1 1 2  

2010 0 1 1  
      0  

Valid 

cases:  26 82 108  
 

A = Absolute Number 

 P = Percentage amount 

 

 

 

 

 

 

 

 

 

 

 

Porto (P) Lisbon (P) Total (P) Year 

0,0% 2,4% 1,9% 2019 

3,8% 6,1% 5,6% 2018 

19,2% 18,3% 18,5% 2017 

30,8% 18,3% 21,3% 2016 

15,4% 15,9% 15,7% 2015 

23,1% 20,7% 21,3% 2014 

0,0% 8,5% 6,5% 2013 

3,8% 7,3% 6,5% 2012 

3,8% 1,2% 1,9% 2011 

0,0% 1,2% 0,9% 2010 
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(Results for C1 – Information from Hosts) 
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(Results for C2 – Information from Guests) 
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(Results for C3 – Information from other hosts about the host) 
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(Results for C4 – Information about the property) 
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(Results for C1-C4 – All information summarized) 
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